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DENTSU CREATIVE TRENDS

2023: A TALE OF NEW CITIES
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THE END OF MONOCULTURE:
BY THE NUMBERS
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THE END OF MONOCULTURE:
WHAT IT LOOKS LIKE
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THE END OF MONOCULTURE:

A PERSPECTIVE
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https://www.bbc.com/culture/article/20220113-the-sci-fi-genre-offering-radical-hope-for-living-better
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THE QUEST FOR CULTURE SHOCK
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THE QUEST FOR CULTURE
SHOCK: BY THE NUMBERS
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THE QUEST FOR CULTURE

SHOCK: WHAT IT LOOKS LIKE
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THE QUEST FOR CULTURE
SHOCK: A PERSPECTIVE
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MENTAL HEALTH IN CRISIS
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MENTAL HEALTHIN
CRISIS: BY THE NUMBERS
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MENTAL HEALTH IN CRISIS:
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https://open.spotify.com/playlist/37i9dQZF1DX18jTM2l2fJY?si=e6158d98d7074ef9
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BHEEREY. A

GIULIETTA VENTO, FfHig, HESIEEE

FN IR EHIRE —&E REDRGHERRE, BaiIERH
NE, TeREBEHNEERRE, XPEIRNER, MiEIZILE
FHkE, BETKLU—/A. M, BELRBRKET. £55F=R
A HEE ML EAEEERIDEEGN, WES D AETERE, EAGER
—Z, BEABEMFT. BilEenE
Mo 2022534, ZHEAMTE—RRREIHIAEALEE X WM TF
IAEE

BT “BHEER RIANEEREN, FWBREZMR. TIew,
BHERL FEIRRET, SFEABEBCHFHREHE AR

EOERAEHIRY, MR T TR ERRAR BT

Hit, SEREMNERINEBEINN—HBEESEMTER. S
££HF] (Goldman Sachs) XKEX 7 ZIEHIBIPTORIE LIZRBEXY 53 T 2R
R0y, BREEHE AL R TIEFINARAINCT% R THRFHET T
f%, IREETEFFFEBEE T M.

55 R TR NKRF RS, RIBRHKICANTIZBEHEEERAPP
IEfECZ M IRV AES. BN UAEN R THIBN R EE(TN BT,
MmABREMERE,

“FE#REED (quiet quitting) 7

MENTAL HEALTHIN
CRISIS: APERSPECTIVE

{540, Headspace Health#EH T —MEERSEREATASRRXNE
W miAl, XNESENAppABETRINER, FRETEEE
EBENEZMMRIE, BHERTEIABEAMIEMeta MBI E —ERK
%, BEEIWhatsAppEFEEEFE LNZBEEFERTEZREHE
B RERS

FTSERENNEELER/EER, MINFEXREERDEREE
"EEX. BA, AFTESPATHERX—=R. WEMNAppFAER

BIRIBAASIRERARZORVINGE, 08 LU A V2 Al a T S B RA T
B, ThymiaR—ZXRSEMITRE. BATERESNIIIEI AT, ZA
A58 A% sh Al STl X R NSRRI B G S0 7AT, —EZEHD

BEARINEENRRE RS ENERHEIRREEFTENMEER

BANITIEAEFELZED, EIUBENE, EESZIMITICHE
~REIRET, BFHERESENRILREESHFR TR R,
AR NEBENT B —BERNERE XEREEMNESN A K. EIL
M, Netflix BB E] (IEEEIMEFEZIH) (Extraordinary Attorney
Woo) BREEIEANE 2 EIFE N B AT,

—E NN, SEEERNZIBZAEH PGSR, B3XYT
BHAEZRE R, I ERELTHRENEARL R, EATT, ERF?
KHILUR—EEZRIGEERR, §RERRN_"SRLE” M "B

SR, MEZ&Selena GomezAlJonah HilZE& AEMIIRBNLES T
NHRICIEERERRZ, BEEESSHERY A —MHEFN BEHZNN
BATE, BAMPREIREMNITICA B ERERINEEE X
SENNZITE T EHMENET,

X —tfE2023F X mE R BRE T A7 BREZHERE /KT KA
EMRImME LIRS X5, BREBRENFEESZEANATZHEEME
BEAM @XM mE, MITRIEE SR RIEENXR, FMIKE
HCRNIAR R 22T, JHEBFT T RKEVARIRREHWR, ©rEBHRE
MEhRE I T —MEZIERE, EATEN T BR——TMEMAH R
Ro BBEMESLBELAR, NWHEEGRRBREAR. B, AR
R@mEEmEET. &F, BERNTREEELEMIAFAZMN
Ewbl. At ERERESEESHNmME, FEBRIMSNE
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https://edition.cnn.com/2022/05/16/investing/goldman-sachs-unlimited-vacation/index.html
https://www.businessinsider.com/benefits-of-four-day-work-week-global-study-2022-12?r=US&IR=T
https://www.headspacehealth.com/
https://www.businesswire.com/news/home/20221104005130/en/Headspace-Health-Introduces-Unified-Mental-Health-and-Wellbeing-Experience-for-Employers-and-Employees
https://www.forbes.com/sites/catherinewang/2022/05/04/meta-makes-first-asia-investment-with-mental-health-startups-3-million-seed-round/
https://thymia.ai/
https://www.netflix.com/gb/title/81518991
https://huntnewsnu.com/69847/lifestyle/column-selena-gomez-my-mind-me-sets-example-for-mental-health-advocacy-in-entertainment/
https://huntnewsnu.com/69847/lifestyle/column-selena-gomez-my-mind-me-sets-example-for-mental-health-advocacy-in-entertainment/
https://www.newyorker.com/culture/cultural-comment/jonah-hill-selena-gomez-and-the-rise-of-celebrity-vulnerability
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THE JOY IMPERATIVE
REZEL

“ANMTATRMEK, EMERECHER, AN TAE
FERE, MEEEXARBLUBERSE” ., —Cristina
Urban, [REEGITA, BELIEE KT

ABRAXNENLFEE= N, BIEE T ANEENRA
IEILHY/ NS, ULk (Pickleball) , —FhiFITtX2REAIEK
HEXN, ettR ERESRRIVEN2—, MERXER/]V
ZEmELR AR ECHNEEYH, TEETRTHEHRIA,
SRR ZEN, TBMBIWELFENE AT XIE,
#cluttercore trend——{VEEF. KA R EF IR
R EFENX —— 5L FRTREANERNZEMXAERELL, F
NT RETTE

5ibER, JEEREETET—RYINEREAVE BT
Z|). Global Web IndexZ7x, 52%M AiBid 5 A
RREE B CRIBEIERE, MS0%BIANEIFEBL, 38%H
NEFZ MM, ©

L OETH OYEE


https://www.ifpickleball.org/
https://www.bbc.com/culture/article/20210430-cluttercore-the-joy-of-a-maximalist-home
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THE JOY IMPERATIVE:
BY THE NUMBERS

REZEL: iR

“The Happiness Report” &I, 90%M AERZICFEH o
&, T2%MASEFEWURNRE. REWLL, RHE20%
HmmhEEZ N SR RA THME TR, 18%mETEL L & o

i T R R,
8890 A 3t TIE1E FHRAETB S ATTERI IR AL M3 (AT, ﬁ 4 °/

44%BIEEZEIAR, HEIRME DBIAIN, XXM
WL EFTER BRI R EE, ©

L OETH OYEE



https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=:ow:o:bl:mt:::PressReleaseProductPage
https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=:ow:o:bl:mt:::PressReleaseProductPage
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
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THE JOY IMPERATIVE:
WHAT ITLOOKS LIKE

REEL: MR

BRI BE REBIIRE]

JoHl, EEmAL AT Selfridgesi]iE T —RERRAE, BMOTFUESR. EF “ZERKIT HEE, BARFEEERN AN IREBERNSTIEE,
BIEFMRARE FXEmEZWRTT (feel-goodness) BIIEH I @Bk AL EEERAHEREES (NPR) gi27T “REE2s" _(Joy Generator) %Y
7 (REEMRIEEE) NEENR. XNEsIERE T — 1N ERERB IR, L, IRESASENESMARBENANELR B L. IFHE LSRR
RN ELARMELNEE AT IR . A7 FHTX—EK, REH Zlo B, _“The Joy Report” B— NI FHEERSER AT ZFIR
bi~Bldohn LewisiT100FRE XK HmMETEES “MABREERNEE” IRENXWENEE, RN ERIERENE. REOFWZ £ ‘MK
(Never knowingly undersold) — "y “£EREBZI” (For All Life's HESRZAKRESHFEEERLE, [METHRIWML” .

Moments) , BARINZAfIX B EXRMREEE, FHitXIEMHERSAENE

A “BFZ” (moments) , MABREREARAN “BRELAET

(department) o

O
5isthEx3F
LBk (Pickleball) BRIEREESAIEKERIEE), TESFEEFEIPEK
T1.5%, 1X1E2019%)2020FHABIFIE K T 21.3%, 7 BRI NF AN
NEERINERRE, SEMERNEEEENITINEE, FRAXZKE NS
JNfmh&Claussen Pickles®tBh 7 — 1 UIBAEIKE N EH. BN “Pickled 12

INABEEIFEE, MBEEZETE (Anheuser-Busch InBev) NN T —%
EEER I ITsm BRAER B IR BA

L OETTH O E



https://apps.npr.org/joy-generator/
https://www.intersectionalenvironmentalist.com/podcast
https://www.theguardian.com/business/2022/sep/02/selfridges-wants-half-of-transactions-to-be-resale-repair-rental-or-refills-by-2030
https://www.johnlewis.com/content/moments
https://usapickleball.org/
https://www.myfoodandfamily.com/brands/claussen
https://www.ab-inbev.com/
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THE JOY IMPERATIVE: A

PERSPECTIVE
REZEL: WU

WIL KOSLOWSKI, REg, H@EeIERM

“FEIE, BET—TEXNBEF——ENRTIEENK
%, BHTRE, 9F44RobertflDave, 1SR TS Z
—, BT —F, XTBFILERIRE, MEBLEFER
F/NE—E, ” ——Wendy Cope, The Orange

—4 R, TR FRREANNZ ——EEEl i p95E
5Lt RIRLRER. F—REEECHZ T FHMTEXRBEX
S, Am, HRMNEI—NEBNET——HEBTARETE
ERE BREBRIRER R, MERBIFE T WAL ETET
Bl 8&xL. EIRMEMBSAENZ. Rz, ©BEEA
MEMEAESHEENRBE. REBRBENEEZNANIGTET
DRAVEE], ALMIEMBIBAN S A =E—RE
IEY). BERECE. EEREHRE, IE, BEEK
R AN REBRMME EAEHNARBERNAS, X
MITAMEERF LR INEZE2023F,

HEZIERINE —MeRZINIRE, Bte, TIeZAFN,
HEBRDMBAE—NZ, —IN2022FEMLKAETLI, NF
—¥HIRIpERRIEIIBER, M) “EXREMBEFTRAN
BE1” o, B HRIEERApp BeRealIH iR IEE S A - &Kk
M AEBMIEEMNESE, LietafEs), XERT S5
KAOZESBANZINKS 7, BN, HEEEZREESELD
ZINNEE S,

“BZ1ITL, BRTEHEEIED. BATHEFET XS BRI
FiTE, BIZEFIAMNEEAEREERRT By = ‘TRERE.
UtmE’ ” . —Bloom & Wild Flowers 48 A .

XEHIERE T FARIEEEFEAN WA T EZN LR IEZRIE
ERRAS. TEIATHARTAMBES ——FE19HL, Emily
Dickinsonst 5~ “KI8, BHEES— NI NFAAMKR” o ¥ X—#IS7F
XAHBRERERE, SHLHEMNEIIEEELL, EEaaESXT
HEZBTAFEREBERNX. B ZHEN, X—MRXES ERIEE)
(mindfulness movement) BHFER, BIMEFRUETAFO. SFFEM
IS, “MREREL” WHRLAEHR S EHREFHZEENMERN,
2BE—EBT. EEANET mARAF R BB B HIBES 2,

TERIEREE, MR IERBIHEEESXFNZIR 8 B2
Bo 20225, Al IBEEApp CalmitEt THITIEE “Move” , I
FHENSERERFSZRK, UEALRMFEN=E. _“The Joy
Generator 7 WL E T HENEEHERRRTANHE. MM EZ

Mo EMNEREEE, "REITH? RIFRBRAILBIENEZER
R 2RISR ZANERRE. 7 E— DI EB IR R UL TERY
B, XFRNMAZRNZBEFSEIARINIZIE, AL Reubimte X Lofy
Zl. 5REEFEREEHEESHRBNIRRN RS RIS HEER
o


https://bere.al/en
https://amp.theguardian.com/business/2021/mar/22/bouquets-of-flowers-are-now-substitute-hugs-says-booming-florist
https://www.calm.com/app/movement
https://apps.npr.org/joy-generator/
https://apps.npr.org/joy-generator/
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7-ELEVEN

XX BEAEHENEBEFE R S HE
EEN, HHBE205FE KN E L BE RS,
INERBERENIBMW R, “Take It To Eleven”
EBig Gulp (MUHMEEMHERE, —FRERTNRA)
HNEEENX S, EXNMERSMEERALZERET
IRERAIAIBSL, 7-ElevenBIL T FEPAEFI[E vl LA
REVRAR——FHIERIK KD (Slurpee) FITE H1INMF
FNBEBFREERE, BREEMNEEMENZITX

TE=,

L ERIWMAIBA T RBA “Froggy” BMERGIT —&7-
ElevenE K53 (7-Eleven Nachos) « HF It
L MIBOE MR, T-ElevendEN = FHI/E
T8 “LIK MVe XRBZmhEA T RLE R
7-Eleven@ NH B EE—HOBIKRBHlFZ2—0 =
Sk, EKEHMT-ElevenAERTHT AKEH
UCCGHNA —— A Tik Tok K S 1555848/ \BS 2 [
KED22%, FHAR(ET-ElevenEEXEZMZEN T liver]
R, HEOR, IR EFIZRIES IO 8,
REZHZE, 7-ElevenTHizENE TMIZEER!
THIZMEANIE K, T ]ERREMNEENEAE
B7-ElevenWELX W S INARE, X MHTEHRLEHY
campaign¥3x 75Tk BV IEEFTIWARCH B =58

—\< :I:)IQ”
NZE”
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https://www.dentsucreative.com/cases/take-it-to-eleven
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WHAT IT MEANS

FORBRANDS
mhd IR

1.FBEE “BRIE]T 25T 2, HLKE 3. {381 TEh

B, 25, BEREERRERE, AERiERENZER  AXUEEHE. WA, 2B E X IFNERENT EEEMAN B MR E N, mEEEERTHES

NERNREESEY;, NIETESSE. BREARAK, M mmhR (B AR IS EF IR A NS, [EWTA PR 2B 2 A0 ARIBT AL, BT FLIRRVEIERRE, mhEREROES

MmREE S REGEREIEXSE. PLEN, NIRRT R SR/ENEM gom 7 gseE, BREAIFVEZREENEDRMAEXFZR,
B2 NI mhEKENSL T LR B EZR BT =,
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TOXICITY IN TECHNOLOGY
B2

REFENIRAMLIFHFTHRM, EEXEER, BHHERK]
HERWEEHNRBMESMNG, FESHEEHRRRECS
BHIBIR R,

SEEML IS8 7 X INE T MEIKA, XIFEFh. MLKER
RINZSEENEMEREEEZENE L. MERRRKFIE
FIEIN, #ZO0mizey EMBYENAR|IEE, 7AMBEEEY
KEGEZEEBENAEILT NE. EITEEKN2021F, HF2
REmUKSEEREF, M2022FENFTHEEFT &,
“The Art Newspaper” fgtt, ELIG /R rIBEEHRI,

RABATMSNFTRUERIERIS R, Bfifse (Nike) M55
(Gucci) FmmEIEMNFTHIRENEFIN. FEHRE, M5
HINFTSHE&UA1.8512F m0 °



https://www.theartnewspaper.com/2022/06/06/has-the-nft-art-bubble-finally-burst-not-yet-new-data-suggests
https://metav.rs/blog/5-brands-most-nft-revenue/
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TOXICITY IN TECHNOLOGY:
BY THE NUMBERS

2. #iE

-34

GWI 20232HFR, RER EMEEIDLREIRE, “Af]
B _EMAY Bl B2 E EFR, XEWIBHFEEAANMEE
SEBERIER" o BMEGREN T MR BRI K
;Ei%, 5 H Y EMETe] B2013FE ISR B &Z B/ T 3470 o

1/3

GWI “Connecting the Dots 2023 iIREE =, AT ITTFH
R RODVER AT HETRZE 0o 1/3FRIXT TTF 5 B4 R
NEESIHER, BB FPBIRESWmAYEERH, 2

+11%

H2020FFE “=F LK, ERBCEENRN, INNAREAES
ERRERIEERENER K TR ——HPZH Oz F
?dg_lf‘%o 23
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https://www.gwi.com/connecting-the-dots/world-wide-ebb
https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
https://www.gwi.com/hubfs/CTD%202023/CTD%202023%20Global.pdf?utm_campaign=FY23_CC_ALL_GL_CTD&utm_medium=email&_hsmi=232567272&_hsenc=p2ANqtz-84l3RjDBcglvTCgOJTF__WVIYSEJ-7JdJ16AMZiISYCyss1qsNGR98B3lb-LgrzTKDcBIG0MC-4_jSS_umOs3dyWD85a-d2Vor9oEFJTHE1jlj8Ac&utm_content=232567272&utm_source=hs_automation
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TOXICITY INTECHNOLOGY:
WHAT IT LOOKS LIKE

Bz, BR

BEZE

EXTREEEAENFIEH, FIEIL. BFEULBREFITR
EEREAREHEEBEREENE . RISFEH/INTIFIT T ML
WHESKHRBESM, “Quiet Part Loud” 2RETEHRRESE
Jordan PeeleNSE— P EMEMAIIIER, EFEA T ILRIBEM
MESZITREIEG/IRIRARI S, AR "TERERERZRIF
X, BAITZFALURKBIEIE X HERIR" o MBen Stillerd|EHY
CANETIEIRY  (Severance) NIRRT EYR S EEE, BIF
SR T ATHE R TENT o

FH EE % 35

EARZANENEDRTARABESLS, ERXRRIRRNBARENS
GartnerRZBEERIMEFRABERAIFE K. RARVBAHEF
g, BRFREEEANRBIAIENFTAIWeb 3.05%¢AK, MULE
fo. 2R mhE RN E AR T B BRI A A,

HEFR

TTFEEEAFMEBAERERNEROMEZ M, AMEIMNEFETEEES|%K
TEIFENNEENIRE. REFNENEER LRYHEZ, 8
MR LLEER], BRTEFXNPEEN “BEE” 29, ST HNET 8.
ERIEEERESE (Anti-Defamation League) 2021FER—IAZRH,
83N FURTE18-45% BT Rk H i, M IEMNLE L NFEXNFER
ML, SEZ9IA80005, Riot GamesHlUbisoftixX il ™z AR XK,
H A B IEERFH T FHEPFEENNRITN.
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https://gimletmedia.com/shows/quiet-part-loud
http://bit.ly/3Xoa9aS
https://www.adl.org/resources/report/hate-no-game-harassment-and-positive-social-experiences-online-games-2021?stream=top&utm_source=newsletter&utm_medium=email&utm_campaign=newsletter_axiosgaming
https://montreal.ubisoft.com/en/ubisoft-and-riot-games-announce-the-zero-harm-in-comms-research-project-to-detect-harmful-content-in-game-chats/
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META DIVERSITY
ZHXTT

“EEANSH, RENEEEInstagram £ 3, IENZHRFH
. ER/MAIRT, ” ——Kaitlyn Tiffany, (XEEEATFI)
(The Atlantic)

— BT AERERNTEENETBNELZHNERENRER. B
FHEMNE, EoFHEBIRESHNNS R, BTSSR E
AR BIBERR B HIMERE B AR #, The Open Source Afro
Hair Libraryf{iz 7R EE—PREE. HEAZARK(RKITIER
SDEIRE A& B HIERE,

S5IEEN, FHREETESEUEAEH S EEMIBESL SHH
MABRTABINXRAR, WRBLI—MIFENMXERTZHIMES oM
5, f&Mastodon, SpoutibleFf1PostiX#¥ ) & 1§18 K B FTHIHE AT
Weg, EXE, EENERFRNAFR, WEREFHHANES
A TR R EEAINEHIT/E, b9, Bot SentinelE—1T&
FIRFE BRI T &,

=
*

(M

§ O ot o

b=l
jis)



https://www.theatlantic.com/technology/archive/2022/06/gen-z-internet-anonymity-instagram-tumblr/661316/%E2%80%9D
https://afrohairlibrary.org/
https://afrohairlibrary.org/
https://mastodon.social/explore
https://spoutible.com/
https://post.news/
https://botsentinel.com/info/about
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META DIVERSITY:
BY THE NUMBERS

ZERIT. iR

90%

ZHIETFEHNEEREH RN T BLH(8. BHOIBETH
—RREBWN A BRI ETKIToINA®; BEMERT M
TTFHES TR EIEOUN S ERR I, 5%, 2022, 24

L OETH OYEE

70%

HFEERFZFT (Institute of Digital Fashion) 2021FE893k
HET, T0%BIRIFE A EBIAMALR R EIME R ACFRXT M 12K
WEXREE, |oDF, 2021, %

51%

BI%ER 12155 BN T/ DFRR, TR “RIFAA

AZHE" SMIRIREER, GWI,



https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
https://docsend.com/view/wem8e7ppe7gr4mrk
https://docsend.com/view/wem8e7ppe7gr4mrk
https://docsend.com/view/wem8e7ppe7gr4mrk
https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
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META DIVERSITY: WHAT
ITLOOKS LIKE

ZERT: MR

ERNEEFh

EEHRZNEFa/ W RUNEBI R TFEZT. TSNEEN
B, — MR EMERLI. Padia I TESRKE. 8%
MZe, A "Lt LGBTQ+ABMERKR" flEEE. TlEHkk
WEYIEF X AT, AR AOTHECHERITETTETIE, i
MetaKawn, B /7] FHAEXMEESFHENBIHME (K, HRF
(Burberry) 5EBZATGen.CETE, HH T —THMEEFDHMB
RNBERGILERENZATIRIB S, AAFRFEFRHERE.

HER

MNTEEEZFEBEIELLMITHITIAE. EXMNL2EINFA,
N1 AB)Sensor TowerBIEHEE R, Mastodon, — PR,
FRM AR ORIt App e, THEIEK 7657%, A% 7100
J3R. 2T Itesh, Spoutible, — M ARAIFRPEXNTEIL. BRESMN
WILBIEIRS, B “GFAME” BFa, BELFBRESIUEM. m
PostMIERI A “JoHTiE TIEEFTEREBIASKE"

BHTR

MR IEEEE RIS RIBEMNBA R EEERE" FHIRM. Glenlivet
whisky & 2 7 —Illcampaign AC Z AN Bl £ BB IR AEEHIZ!

RENR, 1B MDanny KasiyrefDevyn Galindoi@id i R EHF AK]
T MEIB R =B BY Z S #Break TheStereotype (FTREALIL) , X
EararRiRAR RS REREFsIREASER. MUBRT TS
Equal Measures&1E, EXFI0KBIASHHAEBNSSEETIR
1T R I ER L & R

ML OETH OYE


https://sensortower.com/blog/twitter-acquisition-recap
https://prebeta.botsentinel.com/
https://www.paidiagaming.com/
https://metakawn.com/
https://uk.burberry.com/c/our-values/gaming-inclusivity-geng-partnership/
https://www.theglenlivet.com/en-us/break-the-stereotype/
https://www.equalmeasuresuk.org/
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OUR WORK: CAMOUFLAGE
AGAINST THE MACHINES

B 09Em: REEEFAR

BARMNFIOEEE DN ANSIIE D BRSEINE
&, BAIR2EELMN BRI EiTEERTES
FREBEREG DA, HEREZTFA MEADNAEER
ERUNMEE, ATERBEXEARERIELT, A
Al ERE FRHEARIRR

N T IR AR X — @I EIR, HEALSRER
AT =ERITIEHERITFNXR, BERARLRE
(Dentsu Lab Tokyo) FQosmofEFH#H 72N
“UNLABELED” WI%454R fmmhg, HH A 7 of ket
ARRBIHIIEF EIZ,

F5RERENEXUSVILIEESR, FRATHEBAFT
& T IEBY. B DRABRE e IhIh, FA]
REAFERIKIL T — TMREMNEENRANE, It
BB BIR 1205 B R AIRE,

:— Dentsu Lab Tokyo

Qosmo



https://dentsulab.tokyo/en/
https://qosmo.jp/en/
https://dentsulab.tokyo/en/works/camouflage-against-the-machines
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HAT IT MEANS

FORBRANDS
mhd B ETR

1. 5EEMmBSE 2.ZmE 3. FBTErLk

—INERAE, FEAIE T < AHERIRE, XARERFKR. NRBENSEHERIIE NI FHNLEMN, RAFMSABER  W@miki, S5aRXFaRNERSAREINERE, FEENE
[BEEMNRT. ZANEMREMR, HEENSHENHRESE IR EfT W NBIE BRI, B30, Spoutible F&IEY, “#&  SKMEREAENXIT STEIRIUEVIRG], FrXBIAR LT EEFH
HAERXNEBRAE LM, FRBIFESDENTTF EH RIS Spoutible @ BEVS M INFH AR ES P FEMNEE, FKiMeghy Mo EIt, FRZZFEF, TTHNARNALE ABE LR,
1818, ZZEEALEBEWeb 3.0AMERREXE IMIEER mhE TMZTUETF.

A7 b AR BR

L OETH OYEE


https://spoutible.com/
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THE GREAT OPT OUT
B E X

“BANERIANMETERAINR, zEIRHRE S X
SHIEEMNIEBXR, ” ——Aspen Grams, ZFRHREE, HiE
gIEsEE

201F REFIRBARIT, LEZ EE20228HI T “IEHE
" (quiet quitting) IR, XEFTAZE TIEEXM
B —FOIN, B 2, “RXRE EEERRE
BEXRNNFTEFNohFRiE. BEEINE, FH1EZH
TR BN ) LA, BERZBZE ABGAE] T 22
FHIKE,

KB £F, BEXRE, REXEHRIEERLNARA
FEEE, AXNFERE—RR, XEEHEREIAIRNE, A
(I a8 M XA+ SRIIERB A IS RS . BB R
F 7 AU A B ARAIBERRE X RN, LUEN XD Z A
=0

T

R
B

Y

;=]



https://news.sky.com/story/the-growing-trend-of-quiet-quitting-and-whether-you-should-worry-about-being-quiet-fired-12735833
https://news.sky.com/story/the-growing-trend-of-quiet-quitting-and-whether-you-should-worry-about-being-quiet-fired-12735833
https://news.sky.com/story/the-growing-trend-of-quiet-quitting-and-whether-you-should-worry-about-being-quiet-fired-12735833
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THE GREAT OPT OUT:
BY THE NUMBERS

AeTEN . B

40%

(5 SR SIS B 64\ 2 BT B T3 —— 8- o
345 WRENT, 5% ARNHBEIATHERT AL
BB, HES5-4657056% M EOVEREH, X O

Eb 135 940%F123%,.  (Bankrate, 2021) 28

B4%RIEEZENT DFINS, FEEBERE 7 MIIIMEE

o (Mintel) 20

L OETH OYEE

710%

7T0%MERTRA, RS —PEFTIREFIFIIBERRE M
I afaEr, M lstsBiE, Fitb, R TREURITE S
TeEEM., (Visier, 2022) 30



https://www.bankrate.com/personal-finance/surveys-financial-milestones-2021/
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://www.visier.com/blog/new-survey-70-percent-burnt-out-employees-would-leave-current-job/
https://www.visier.com/blog/new-survey-70-percent-burnt-out-employees-would-leave-current-job/
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THE GREAT OPT OUT:

WHATITLOOKSLIKE
FEEN: MK

o

T

KX E 4T

TILER, MIBEFHRNEERREADTE (LEBEEIEERN

BIERGEMAZIGEE) , BMEREZEE EFHRLIEE “SAHA”

HMEBEIF, BEBRBUEEMAA—TMEITRNER, B2 1T 4
EIRE, FIEMANT —IMAKBETF——EIR2019FE, /NENHEE
BHT21%, RE+FERHVES S, (Nielsen via The Bookseller

2021) o, 3 XEWHIRN “TEBESD” (atelic activity) , BR4f
MEN T EMMNER,

i EEITFE

MNMIEERFRN R EENEFEER, DEBLELIER. RS
HESLHAR., App BeRealBURITIRIE Y X—=, BE—XKFHIE
2B RIREE H BB IR IR R IEEMEER. RANESHN T
0T &Y (530077) , BEXEMRTANMNTTE “BEXL” &
AN ERUMBEKITINZERFEEE (SensorTower, 2022)
InstagramitHEEH 7T —F “RE—=" (TakeaBreak) HIIHEE, LU
RERFBHRES.

S WRE HFR%

“ENE X" (Backseat gaming) G AN—FEEE, FHE
ENFERER, SUEBTNEMATUREE, JTURES RANM IR
RP, RATHRMNERHNRR, X—BB5 "NA5|EKiFiE"
(comfort content) BURITAEEAEAN, EEBEREBIREEETE.
RBMEE, LHEEEROARNNE, FITELI T —FMIEIAER
HINARARRIEER T, BRI, LI ESCN B A EIRTTE

TZ:3%%,

FePRIETT

FAHBRERS TIRGRALIER, —EXRTRFECEERM D, £
PPERNHENERR T, RE2022F3AMEHRHERKE24F LK
HRINE. 32 BEENANZE. HENMEZED) (micromobility) #RT
ZNEN, FE—NIABPBARELELFEER,



https://bere.al/en
https://sensortower.com/blog/bereal-50m-installs
https://help.instagram.com/750317295927782
https://www.thebookseller.com/news/records-tumble-nielsen-figures-claim-2021-most-lucrative-year-record-1300965
https://www.theguardian.com/lifeandstyle/2021/jul/09/no-goals-why-is-it-so-hard-to-do-something-for-enjoyments-sake
https://www.theguardian.com/games/2022/jun/07/twitch-streaming-watching-other-people-play-video-games-arcade
https://www.nytimes.com/2021/11/29/style/what-is-a-comfort-creator.html
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=5
o
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THE GREAT OUTDOORS
P hiAER

EREmBSMEENER, HIIBEAMNERFIN ELS
SEENSE= NI SIIESE 271N I EaS

EEENMR, BEEXE THELPREERENRE, 7T
20205, MEEBBYEYEEXESHERMNFA 7300%, =
SMAINESIRRVEHE T AN Ze. KB Esifl e
gt 7 TRV ERT .

FEHAZM, TITHTIODREESE EF. BR#hotgirlwalk
FTKTokBEIL ATRZE] THFZ N Ri#. HEMindbody
EREIEWNER, 40N AFMIIEFRINEGSIHRRNT &
Z i (8] LAARISFAE R 2 BR

R, SFSEENNRKAERBRDG, BINHELTF
{FIBETEF 9N B B7E o

T

(M

§ O ot o

pa]l3
i


https://retailinasia.com/in-telligence/glamping-is-trending-in-china/
https://www.mindbodyonline.com/business/education/blog/wi/5-wellness-trends-watch-2023
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THE GREAT OUTDOORS:
BY THE NUMBERS

PRl #iE

$29.9B

hE S T BT 202144 3] T 29912 75, 52020 + O
FERNTTZETIRIZ K T1400%, (iiMedia Research o

Institute, 2022) 3

#EGlobal Web Index'E7~, RIATFILERIRE EZIEEIEY
KF, BREZRSNEBEEENTAEZREIME 27 (&
IEE2022F8H) . H20M1FEE=FEFE LK, HEEFTUIEK
T9%, 384

L OETH OYEE

253%

TN TIHApp L, SBITERANAFERIMEITE2022FH
IS ™ BELIg K T253%, %



https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://blog.gwi.com/chart-of-the-week/rising-costs-for-consumers/
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THE GREAT OUTDOORS: WHAT
IT LOOKS LIKE

PR IR

F Mgk

REBMERFTHIFX. LM BB FTIE, 2023FIcEF A b
EREIE. “A(TBENRINAR, WEERTEYNGEE .
FBiE A E3<[E Cultural Fluency =4k &l & Sergio Barrientosiit El,

ERBIAMTERNES KT, BEENEBTHNESZ L, PINESR
AT RS ETI R R, MNP IMAERNEY, SHREBk
NBlSonosTE# HEIETNE BEE FESonos RoamBy 5North Face&
{E, 7EZSonos Radio EFJiET &N “XNMELERFR" (Never Stop
Exploring) BIRIBBE, ZIIAFINFRIBENAMANENE SR

F M @1 Tk

WIFRN T AN RERIERT], M2023FiE, EBEREAEH
18HYEH (A & H — KB 200K RIS BT TIE (culture pass) 1EN
“EHLY TS, MMEAMNERIPIMER Z AR . WE
K Christian Lindner¥X—@TIEMA “NXHHBIARE , BEXE
MERBY, AJLUBTAppItEE R 1R, B, BRMPEE
I KREETERENZEWYRNHBOE, RERIIEED
REIE2015F LK, EE AR =HIE, EANE#OptOutsidett
RN—E7. S8, EBBEREINA—INETE AT,

BKREZ

IR, BREFIRTT. BFNEEXEFNFAINVESI—BEERZ%
TTHEMNBEAR M, ZIMMAREKRE, AREL I BIAEIBITIE™
BAREZF, ZEPnclusive Outdoors, Wanderlust Women (—>
BT AL IkITH B REA) LLAEbony Horse Club
[EEESFIN=EFMFPINESII PR E B AN B A%,

L OWET YR


https://www.theguardian.com/world/2022/nov/15/young-germans-to-be-offered-200-culture-voucher-kulturpass
https://www.rei.com/
https://www.sonosroamandexplore.com/
https://www.sonosroamandexplore.com/
https://www.inclusiveoutdoorsproject.com/
https://www.thewanderlustwomen.co.uk/
https://www.ebonyhorseclub.org.uk/
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JARDIMSONOROE R

LERBERS5ER. MESXWN. "ANS5&EER,
Jardim SonoriX M ANEA=KMELRT, SEREE
BB AR EHALD,

MREEHFARENDHIN KBRS, Jardim
Sonorg B REHENIL AN EREVESR), W55
—ERNBEEHNBFERALLK BT HRZHAY
250008 . MEBETNTHN2E ARG,
Jardim Sonor5HBEGIEEEFHETF, LA
FRADBESTE AL T Monsanto. 8 HE X AIKeil
do AmaralfEE B33,

Jardim SonorBy “Unimaginable” Z&E#{ER T
HA T A EMid JourneyAJcampaignZ—, &
BiE SRIERIKENXER, £akehIREeY
BIRE R, ¥E1ETodd Terje, Jeff MillsFlJan
BlomquistiE R EEBERBEEFIES ZIE. BLR.
HF AR ARERES, ?TE&T%%HNR&%E’\JEI%
K FE N Em. REXEEGNBA, BECER
BITH T FHRASHRS12KIER—TE=. &
EIECEHERESE S

OUR WORK
Fefl 1Y Eam
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WHAT IT MEANS

FORBR
BRI BT

ANDS

1. 9 42 05%

FR—AUAENH USRI AENZIM EIZHE, Pt T
i IRRABRAEE, BENTRSHREFESULAEE, A
BY 15 2R 2 BRI AT R T 2 R =44 5K,

2. ZHIEE

& HEEE &I A SN E R LR e OB A X @R B m, mEEES
FEANEMA AN SR MBI AL X BN A RAY AR RRTERY A IMA

A
VYo

3. REThIERR

S53AEEMET R EIRIX SR RS EAXTH RV B HE
—, MBE—TEZNH, PR TRERT—EEEZFIINZTE
PRV EMAE. T XEHEHRARBITIEREXLITIEHIE
2| EEEH.

L OETH OYEE
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REBEL WITHOUT AFILTER
TSI R R

“ZHREEREHEES, UI-HERERENAAREEAH,
RintrE, HRIMEERENZEREMREFIF, XiLftfieEBER
RMANEREHSENMNIEERN" . —Sergio Barrientos,
REERXUTMOEREISE, BEUERXE

BB IR MTB IR PN ER A SHTETR, BERLE
MEBAESS, EREMNAKTESR, DEBMIITRORE. i)
MBe RealZF &MWIERF “goblincore”  (SfHEMMX) , “dark
academia” (BBEZFPX) , “weird girl” (RitzzX)
“ugly chic” (LB HHNEEFIRIPFPED T X — R0

FEEMIZITHIIE R, #oluttercore (IREF X)) EWMEEREY
ST XASIEIN ., IEWMorwenna Ferrierft ( PHR) FFTRBIARHE,
‘20234, BERRMEEBINNEL B ENEMERE.. . BEHR
fAEREL, SERRRSIEEFHT2MIMBECHN—F

HNNEERD THIMSEENXT BN T RARBWEENFER, EA
HATBEC EHIALKGE (Al cracker) PRIEBBEYARHE, AT ZEAEEMK
SARMEM E B,

L OETH OYEE


https://www.theguardian.com/commentisfree/2023/jan/01/slobs-2023-fashion-portia-white-lotus-chaos
https://www.aicrackerjokes.com/
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REBEL WITHOUT A
FILTER: BY THE NUMBERS

TISIRBIRIR: 2XIE

1.4BN

25 N1k, #goblincoresH M X BY 58 B8 X LA TE

TikTok ERIMI B EEBI 412K, 2 ? 9 °/

719%MZ R T LT, Hl1MstyleRBRT M, o 3 ? O/n

L OETH OYEE

37%F E MY SEEAARIA B 2R, i 150F/ R 1E E A

INRAERE £, 38



https://www.tiktok.com/hk/notfound
https://www.ypulse.com/article/2022/08/08/3-cores-proving-gen-z-and-millennials-are-in-charge-of-style/
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
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REBEL WITHOUT AFILTER:
WHATITLOOKS LIKE

TISIREI IR :

E

mERZE

AT A BB GEFESRERE, AMEERITHG AKRE
W& %, VICERNSIERERMBrandhouse&1E, —EE=IRAK
ERFARE N — MRl BB AR A B ZBIR BB AR, ERl 1k
ol F=, EZEPE. ERMEFTmNEEFFhackiie 7T —IN
campaign, RENEBEIFHA 1k, WEMKITH80%NAE BHE AR
TEHX— 5. fES “B2A#E  (Unrecommended by
the Algorithm) X—F &, NAFRESMHITNSHFREEAERBIA
R

lL‘a\

“BR/BME/FE/BEM T EER N — 3BT E XN E

E‘Z” o —Keely Adler, C

ultural Futurismg|S&, EEiEe;

==l

o HIEN—FE, NREFRKEER T ZIATRIFLIIRIF,

ﬁ'ﬁfﬂ_, ESETIRCEE Sy 2PN S TSEIN

6 7 TIRLERY E]“r'j’TJEW,

Fiaipie "R aR , —MAig—

“HIB” A RARE. ZHAR

7f &

ERMESLAERE, EEEYT ‘being real’BIhimERE, —

Emﬁﬁﬂmd&iﬁ*ﬁgiﬁéﬁ’hﬂﬁ
HIER IR

TENERXNEFEREERTEERIEE

E’\J

REERR

faE AT hEFEB &AM, tilFEIiiE 5 miiRess
—E, Kaitlyn Tiffany?£The AtlantichEi&E, “BRIcEREB/IR
K= A A% N Instagram iz B, \RMATIBIKIR" o ZENRH

campaigngx il 28 & #findyourflipside, Bl &I EREAREIN S —ME,

B IR @loserfruitiy NakT, HREMBERERIEMN, B
LT @simplydanbrown M #2E 15122 ) mig 1T BBk AY.

ML OETH OYE


https://www.vice.com/en/article/bvma3d/can-face-paint-fool-qatar-world-cup-facial-recognition-cameras
https://www.contagious.com/news-and-views/campaign-of-the-week-fnac-anti-recommendation-algorithm?utm_campaign=CTOW22&utm_content=219564152&utm_medium=social&utm_source=twitter&hss_channel=tw-16219742
https://www.theatlantic.com/technology/archive/2022/06/gen-z-internet-anonymity-instagram-tumblr/661316/
https://www.samsung.com/au/explore/flipside/
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REBEL WITHOUT A
FILTER: APERSPECTIVE

TiIRIRBIRIR: LA

CELLA COJOCARU , Fig, BHiESISRE

SH, KIPGEENZERFERE T IRR R ——X LR ORI =
FPHEEANZLEREARE THNEERE, WLERERNBREIRERTE
*H “Real Beauty” | &, EBEEZR, ©EENA=MEETKTokXTE
FREABTHIENME L,

AR, THEFE—MN, EZMSEBAIRBERMMNN T, Wi+ 8
S IRTENT LU EFBARY 5 A — — AU SEvs 48RV R HA, M TR Eimd
BELRE R T BRI F R HEE o

TikTokHY “Come As You Are” (FEMMK) NESFEHEHRNBRE
A, BEAIMAMBEERBALT. 30 “goblincore” SRMMX, (1412:X
WE) M “dark academia” FEEFITX (33ZARBE) AARHZER
RREFHIERL, BRFRAANEL T LIBRBHEMIIRONRE T,
m “ugly chic” LB (2805 XB=E) F “maximalism” ThZEFE X
(6.671ZHRE) BBIEINEE N T RBMNFIAIE — &R

N\

Xt

(¢]

X “unapologetically me” (2LMAREHVHE) HSEBAIELR
FELIN. I mMERETET28%, HFMESE PER K.
M47%k& BFortniteARobloxAY It ZRTs, M JIETE R R HYEE
PHERKETBD. ¥

MNIACEERESELNE D, ERYIELBIITE). Be RealX—FHIALLH
ETXNAppiaE 7T hEE, BRTHEIVEREMFENESIRE, it
BeFakeZ5EM, InstagramBEZEWRIIE T FEFE B,
RERMEE,

miEA “BEF BRATNERERERERRNTIE, ER8ERIMTSHAR
HERHT, RBERXNES, RBFAREHI TN EHIX,

£2023%F, MENRXTENFARN, AMPFHREKD D AXER
o BINKBIBZ R TRHAEHFIIMVENEER, T2 ARHNERFX
oA, DAL ZAE LS. R I D RMETTZRIF %o
REBABREM—TARNBESE, XEREDEFEEMLEZH BT
ER™~am, HAASHURNXISECE B H=I8),
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AlI-DENTITY
Al &

“EI2D LiveMIBEHEFEIT KXME, FUEFEELFTEFTSE
= /2R AE, MBKARESEE, AT AFENMERKE @HIT
Efl, 7 ——Tiffany Chen, [RIREIZ NS, BELNESZHEX

SIFEAEERTIRIRAEER, TATEEE T IR FHEMNS ()
AN, REAREMSZVAME L EEREAENER, ERF
BRAABIEIRY, IR E SRt SN AR B, ITE/HEEE RIIXLRE
R LD ERZ B illo

XTR/I, f&Dall E, Stable Diffusion. ChatGPTHlJasperiX LAl
EEF B ETEAFENZNAERE IEARRMARERABHIIED,.
AL ERBALEGMYENE], AFENXEEEE LT
ik, BBA, AIRBZASEAE PRI IEEHITHA I
‘m. BRSNS EIIE?

51tER, FFHolly HerndonXt B S A B HIT T REHE,
Holly+B—f e fE=MSLEE LT E, 7] LIfEAHerndonfIE
SEEMAAS, HESHEMPRFRMNEZHITER,

fr T BIEREE 2SN, Holly+if RBRE 7 X TANIZRETE. FrANAN
YRR RYIR) L,

L WWE™H O YEE


https://holly.plus/
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Al-DENTITY:
BY THE NUMBERS
A% . #hiE

4%

#EMintel Global Consumer#iEE~, A 1BEMBETTFH
SIS E FR A=A AR PG, 40

L OETH OYEE

0%

GartneriEtt, F2025%F, BINWLIEHEE
Ao 4

B0%MZL 17 VLT 1/ 2

#EMintel Global ConsumerfiiB E/~, BB II—FFF1R
IEIRZ ARINEE, RN FFEIANLT RN E, 42



https://www.mintel.com/technology-market-news/metaverse-a-year-after-the-hype/
https://www.gartner.com/en/marketing/insights/articles/the-top-6-marketing-predictions-for-2022
https://www.mintel.com/blog/media-and-advertising-market-news/how-brands-can-adapt-to-evolving-attitudes-to-social-media-influencers-real-and-virtual

A TALE OF NEW CITIES #10 OF 12 TRENDS FOR 2023 AI-DENTITY 58 Dc

AlI-DENTITY: WHAT ITLOOKS LIKE

A28 MK

AITZ V-TUBINGEIMLT

BIEEA I EE TSI GEC IR, BINERXLEMFE, EHE BATEEIMAEEZEAN “Virtual Tubing”  (BIAEE) 1ER—F5

PMER, WXEZARBNFKRETETLE. “TEEMRNENE I ERMEIFRMANAI, LERTIAX, BiEtIEECHEN

SETHE, N TEBERVRIFAMAIIETEEFRIABRY, 1] WZIRumishE — M EEG] T, A dentsu VIS EIISH,

BE—PEERIME ——VICE, £FTXNERIR~EE, KR

SR 54 T R RIS E MR T SReady Player Me&iF, XTI MIRR B OE MR B3, XSS ERE/RL T B

HEE T B LIE40002NF 4 HEMETRET & iR, CRIEMAETimo LI HEmh. BEMAN T ENIERVAREE
WA MM, R H24 N FFTIRERSS, K
Bh61Z B P AR KSR (R BR n)

RRIETY

Dall-EFIStable Diffusion XN AEMEIR TS, EEIEEHIIRYE
YFHEREE “RBnE (prompt) AFNTNZANCIEFEBRERE!
SRR, BEE “BrE ®BSTERAENE, BIEAT
“IBRTRILI2)M”  (prompt engineers) BIEI., M IAMIPromptBase
XIFI LA HERFERETNBIMIFEES, KERRELER, ©A
Mo, BIBEI THREER, EEEETMERINE I, RAY
ZNZKZach Katzi kBRI S @betterstreetsaiff S FFELZL, #H1]
A ADALL-E 221G RIN1T AEFIZITRALUSZE AR OBHEE,

L OETTH O E



https://ww.fashionnetwork.com/news/Alibaba-the-luxury-pavilion-between-metaverse-and-live-shopping-to-seduce-chinese-millennials,1457456.html
https://daoinsights.com/news/baidu-launches-first-virtual-ai-chat-companions/
https://www.vice.com/en/article/akeq9p/meet-the-independent-artists-building-the-metaverse
https://www.loreal.com/en/press-release/group/loreal-partnership-with-metaverse-avatar-platform-ready-player-me/
https://twitter.com/betterstreetsai
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AmhBF TSR EPAR :
DENTSU VI

BR—T, NRMFANEEE—KKR, ERER2MH4
HFRY?

Dentsu VIR—REGINEINERRS, NmEITIE
ERM DN UEERNEERPETMER, LIEE
TERTE. EIRERIMNAL IR EE 2
N, BRETTTHER P S ERE#HTRE BB,

Rae@Dentsu VIFJIERREINRZ A Z—, WE2IIMNAY
TREBI S EIMEERM A A, hYInstagram$3F47E
HTINE A E PR L5 222,

FRCGIXATTIE. AR ZEIREE, RaeftIISLHIE
BIER, ESEEM M EREREFTER,

SACHLIXE
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https://www.dentsucreative.com/cases/dentsuvi
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WHAT IT MEANS

FORBRANDS
mhd IR

1. AIZLZEHBE 2. I =R 3. EFIEFP RS

MEEAIRIENIMRERE, BIBHTENEERT]. AIRJLIAIBE ARIEBEHLREGMEN. UNEREBNIIRNEES, H— TSAIRZ AN EIVERBEE DB ESRE S THRVAIEE, EWlfh
RFERAEREZNE. BORIRNES, MRS, MiEHXEE NEERZERNNEEBR T, SRAMTRARRX MEHURF A ANBAKW G Bie), EZ2ZFUERPAZEIAZEFRAR D AEIR
AFERKEERM. BAANBENTINELFEN, BHEIMENS B, B— P HSERTEBRTZEXIRY. NEEEFEA. AIPFEN. R, XeJLUBIMRIIFHIR S A,

MERNZRARILIS IR, HANESEMRIERESIE LI, PRIGNZIRMIVEZ ESRKILERNERITIE,
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HANDBRAKES ON GROWTH
KRR S

“‘EMaR, EBRBIIEREBABEHEXA, SEGHIHIZESE
RN BEZIKR, HEEBESOTHE, MANEERIKEMEHES
RMIEH” , ——Helen Dickinson, BRC

—IHIRBNFIERF2023FNE KESENNEERIM IR, BEEE
IREIT L+ ERZRIBVEEN AR, EINEIRERBEEK.
R HEERUA S 5o = Gy B P RV B s A A o

Y LK AD PI SE EC RN T R RO IR B IR BRI 22 AXT2023F VB K L
FETRREIEN. BIUN, 2023FREZFRK= FNE14%, A
BEEODRBERIFMRENER. FHF, REHEBRENSTET
RASIIZE 2R BB e ARV E.

2LCEENRN, EffRMmETAELSR (IMF) FUN2IKE IR MR
FE21%, HEE, “SEHENBEREZEIIR, WIFEZ2ARR,
2023F K E B —17=IR, 7 Morgan Stanley®FiNE R, EEH
R LLO.SHRHNIE KR homet o RIR, MATHEF A= EMHER
REVIG K EN IS,

[BEBZEANTTMAHEEE T REMMEBERRIAZ L, &
MR AR A B 2 B E R E 1T N ERE MBI E,

L OWET YR



https://brc.org.uk/insight/content/retail-sales/retail-sales-monitor/reports/202205_uk_rsm/
https://www2.deloitte.com/uk/en/pages/press-releases/articles/rising-cost-of-living-pushes-consumer-confidence-to-all-time-low.html
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-great-uncertainty-us-consumer-confidence-and-behavior-during-inflationary-times
https://www.imf.org/en/Publications/WEO/Issues/2022/10/11/world-economic-outlook-october-2022
https://www.morganstanley.com/ideas/global-macro-economy-outlook-2023
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HANDBRAKES ON
GROWTH: BY THE NUMBERS
IRICIRERE . SR

4/10

T Z =B AR TR FFR MmN T @AY o 48

8%

58%RIMM B TR E T, W LKA RARIEM, 4

276 M

£2022F 48, 2RENMIKRAFEES/KE, KBS MNERMM
XB2.76 Z{Z NHIGTENRR GBI —— X BRIl MmE, 4°
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https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.worldvision.ca/stories/food/food-crisis-facts-and-how-to-help
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HANDBRAKES ON GROWTH:
WHATITLOOKS LIKE

KRR IR

FliEIVS A

EEHTS1tHE (Bureau of Labor Statistics) MEIEE =, EEH
BB Bk T13.5%, 3 —LLMmE iS5l LicE, RikE
RABr ERKBI AR Z e BEEE, Z—LmhiEAE A E T ELRY)
R AR, Ha0, EFESEBEH K@ (Carrefour) KBEEE]IE
100F BB A MmN ARLE T100K, MUIEFBERKEEEE
Mg M, BERFF (ALDI) F1HEZE (Boots) FEEFWREN T £

ANAY :tl:
7—_T§ Ho

WE1RS (Vi

EEZH ‘048" (lipstick effect) BHE1E2023F 4T E
HEFNR, BHEEN2BX—LENEERENEEERE. “Xt
EXEN WENEREETLIFSEFR—, NERERE17007
THEREEHIX—1%ER, 46 Global Web Index#3EE =, MEHEHESE
IEEMESEEA, BitE. IR EFES, MESMIFRT
mhRFER TN EE,

RIFHBEHE

SELX, FEREAIMEMIRNIERE, BEHaTERNEIIE
NSRS, EYERRMEAU Plants{E FARBURAA ] = !
BmiAs B RERE T 700018 “Not at School dinners” o it
4, XFRRZEK (Kraft Heinz) 848 AHenry J. HeinzB%, &K
FERS5®REGSTHETmMorrison's&1E, EABEZENAREE—A4]
“Ask for Henry” , BLBE R E — M R EZE B

~
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https://www.gwi.com/connecting-the-dots
https://www.reuters.com/business/retail-consumer/french-retailer-carrefour-freeze-prices-100-products-tackle-inflation-2022-08-22/
https://allplants.com/new-power
https://www.morrisons-corporate.com/media-centre/corporate-news/quids-in-when-dining-out-morrisons-cuts-prices-across-all-of-its-cafes/
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THE IMPERATIVE FOR GOOD
A&7

FEE mhd A &L E G S MR R ER, MITAREIRE, EKM
REFBERATFE, FETERHLEILUR DN ERRMNER
REZFVEILIRER, MIRATEREXAREIE LRI,

Wim R SXT I AR EG R, EABUIFHREIRE, XKET
B ASMMEANRNGERAELL, BN EEN. XIE20215F £+,
TxRE, SRURERNRNEMESH T ME42012ETHVRIRIR, 47

SR, BEE RSBV I K 3 AN = 3R A0 A B8 I0RY
H, BRI ERISE IR T MBS I ERENRIVEY
BT, MEmETIRTEREEBEEENTR, BEE2027TFA
2FMITRIBOIZ ETTMIR, 48

=BT NN MR EF R IAEMN B IHEMIZIERE HKITE
SBIFRIIA T, B, OoneepodRFALINTEIRMEEFAIAER, H
RBRIFHIZE. TEMKRRIEH. SR, SARBRETER
— PNEMINESIMERFIINE, SERIWEKEESIERITIEEF
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éf\t, /I\No
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https://www.ooneepod.com/
http://fastcompany.com/90815886/this-new-village-in-copenhagen-is-designed-to-meet-all-17-of-the-uns-sustainable-development-goals?partner=rss&utm_source=twitter&utm_medium=social&utm_campaign=rss+fastcompany&utm_content=rss
http://fastcompany.com/90815886/this-new-village-in-copenhagen-is-designed-to-meet-all-17-of-the-uns-sustainable-development-goals?partner=rss&utm_source=twitter&utm_medium=social&utm_campaign=rss+fastcompany&utm_content=rss
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THE IMPERATIVE FOR
GOOD: BY THE NUMBERS

mEMIT: #UE

145BN

Xt 88 45 it /B (Eurostat) EFHH R KX 101z (World o
Economic Forum) &fAHI2022%iEE =, AFSIEHEXSE /
1, BRERTET+FMRIK T 291450128 7T, 49 O

£2016-2021F & HBV B &2 A BB T
L, 50

THY, 38528%ik

L OETH OYEE

- 95%

TEBAMMNEFEEHEERAZE (CMO Survey) H, 95%HY
SIHEINNRZT T ANt S B mENERE, 87%NIAN
WS XTSRRI TEI = MBI R, o



https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.latimes.com/environment/newsletter/2022-11-03/most-tv-shows-movies-ignore-climate-change-thats-a-problem-boiling-point
https://www.dentsucreative.com/news/cmo-survey
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THE IMPERATIVE FOR GOOD:

WHAT IT LOOKS LIKE

FZEM{T: MR

HEH{EMW

RERABH TescolEE AR FEATEIRANBER 2 —— K
ARAGE. FWl (BEmaik) (Grocery Gazette) IRBRIALHF, 1th
MATIIISE T — P =/aHiR, BIEI2025F /b —+IBYIRE:,
HREX—BIMERSSREXEEN. PITESOIFRYXER
7, 7 AEMTescoRVEUR SRIEREFIRF,

SIRKEFR

ZEBRIMEAIN, TIEERTEREZCRIENES, ME+
KERZZHNRBERENE W ——FI A BEMBEEEFLZHIVER,
D FRFETHEIBREASMUN TR LRI TRERE
FINERBHEEZ “MANRE ESRRAEEREIR, i
EAREMITEINS (Santiago Network) MAIXLEEEFKIBHIRAS
o

HEEZIP

. ZFRXZMAEELEAENETUYANRRY R, Z5 50
Al The Outnet IRFIRME T EEILERS. AL AESelfridges
57, F2030%F, S0%HEEMERKBEZFRH. HE. HEWN
EBATEEE, BThrift XEFENRSEEEREESSEEZFYWHRLL
REVFR 7, MHurrfBy RotationZF+t XAFE Y & NS #5H P £ =]
SR B EL,

ML OETH OYE


https://unfccc.int/news/cop27-reaches-breakthrough-agreement-on-new-loss-and-damage-fund-for-vulnerable-countries
https://www.grocerygazette.co.uk/2022/10/02/tesco-bonus-food-waste-2025/?utm_source=substack&utm_medium=email
https://www.theguardian.com/business/2022/sep/02/selfridges-wants-half-of-transactions-to-be-resale-repair-rental-or-refills-by-2030
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THE IMPERATIVE FOR GOOD:
WHAT IT LOOKS LIKE

FZEM{T: MR

g b iF EikiF

MR EEERENTEEENE LT, iiﬂﬂﬁﬁ HE, BiRF|H
ETWEMEBFHINRRIENAE, SF, FZBFRaEET
(Nokia) #EH T —I& ANokia CircularBIFHITIRRS, REMA
FEBEMRBMINNFY.. BEWNERRESAE, o LEREXER.

AR, FRAT (Apple) HEH T ERNA BHENEHOIH, X
atlasEE RS 7 WEWEF 7 A EHEIER,

?iEﬁbl

X7 N XA EABCRN M EEZEE, HXE AN EERSERR,
FETHEEHHFLEER. MAB=ap/K 1% BEIRUMNEETR
STEAENLE, B JERSE— D, LM%?FT@TI]E’JEEE‘E/}_T#V,
NEEE IR “We the Power” HFfHEZaBIAREE,



https://www.bbc.co.uk/news/uk-scotland-63402811
https://www.patagonia.com/stories/we-the-power/video-97465.html
https://www.nokia.com/phones/en_gb/subscription
https://www.apple.com/uk/newsroom/2022/04/apple-expands-the-use-of-recycled-materials-across-its-products/
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Your bank could be
financing the production
of climate-changing fossil
fuels. Join the Bank that
hasn’t for over 20 years.

HOLDING BANKS TO
ACCOUNT: CO-OP
RITHNRESYRER

HEE1ERIT (The Co-operative Bank) Bid—1

TEEA T IAERER R ELY, LISEAL]
“Withdraw From This” RN I SAZZH o

XM BEIER T SER 7 —{UmEMATMAEE,
PUEXEY, IRITHEEEAIS T, — 7B EHREY
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RABEIRITRIINERR R T EAIE?” B EXA
WiE, “AEEREITSIMARSEENIAZBIL, &
FHMELLIRBVERTTIKS I B 7o 7

TERETT T AMIERRESFRIT—XKIRE
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HELPING CHILDREN CREATE
THEIRPLACE IN THE WORLD

Bl L ELE—E2it

ANEBBFFMERPIRNEN, XB—1MEERE
wAEH, BEEERTR™Z T, XNRIEE]
MR, TREER/EBEEFIUEANTRT ——
—RX =R LB KE—D A& RY
LRSS

CrayolatE H T £ F#1E5E R 5] “Colors of the
World” (EFRME®) , XEHMOBAHMPure
Culture BeautyYI{EE EH1TE Victor Casale
T NKITB24MEN il 5, B U BRAIREIK
LOZ TR, FANTEEBIX N campaignii Bl T w4
ENEMAOMNEE, APFABSERR. Mik. X
MEEN) L EHEEAN)ABERAZENE,

X campaigns L # % FEffies Iridium Award,
F 7 % — J&E Global Best of the Best Effie
Awards P IF N LKA LW /&, EX
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https://www.dentsucreative.com/cases/crayola
https://www.dentsucreative.com/cases/crayola
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THE IMPERATIVE FOR
GOOD: APERSPECTIVE

FREM{T:

JUNEFONG, FHigEls, Bi@EtIEHE

BIENASERGE, HMSMHAE, ERERRR? HHETLSIFK,

AE=FNF R ez AT THR X TIEBERME. MUEBKXKE
FEAINEREILUE KRR E. HERIE=IE1T (Bank of England)
M, RSV ABAITRHEN—ZESRPENRIE, 5LUERE0ZE2
T (REVERRZ) NIREBAER, XOXEKEIRRREBINITR 4
EREfE (KE181TA) , B—PMREANUERLZ, XEREMTA?

RRARZHF AR, BMNERBRNAREEERERIIELEILL
T—MIRAERE e AT ET —MEFENERRWENX, XAFILRK
{MIREERFH ARl 56 NIREEZRAIEIRS?, 815 FRKITH
KERNE, ENBE ML, MEXM. XrlEEfr=4aEEE M)
HRARNE, BRUEAMESEENXR EFERARNOESE W,

EENMIRAENECHZE, FIIAKIMBLEHE, MWIHERERE
TENMSS, RIM—UZEAUHERENIRE, WRI=mDEWaitrose
WYIRIRER, BERTREBECSRK—"1PradafiE, RNERLAES
Fo EREMWEMD @Y, REZMATNIE. XBEKERIWRKA
"ARMEZSRKILENE R R, REFTBRY, XHRREE
SISV AE Lo

Aitb, BIIAMEBEASBILOAMNNE TER——HIF=EFEET
RIBEN—FBEEHTHF EREMENNOL, ER00GREEFTRF
I/ NR#B. ik, HNATESBEATBIINLE N CREELFT=EIR,
RFOEZNREE, T3 —HPERFNERMTA? EEHEIHFEL
ESIREAN], WEFERMEBEINERNRITIBIAERER MK, B
BR T SSIMESOVHINL &I 2 b, I iZa0fEZEE B 22 Rollo MayHy
Man's Search for myselfifisz 7 — 5 HeldFEHEMHIZ =% , T
&, BEEKFLEFH, RBEAZRTEMUNER, XMEAREEILAL]
SUBMEIE— e m R EEN BrNIER IS, FHAE, [EE
XY, SHEBEENXT —E#sIN, mEHREEEEY, —MYRE
X BETE,

X—R, R ABREBREERENX, £ IABRITIRIEREEEX
EXo 1Bk, BRIINZSHE=@ARMEN. AR KRBI]E
EAIEX N A AR, ESCHESZIMRNEREANEEEAE. m
MBERHEHIBIBARMAREZERNRR, MAEEBHMMEFRFR
EVRAARVEERE, WEREHARMNAORINZ], HINEEHME
FATRIBAUSITR, FHIEXTIRA P BIXass, Bk, FiTBE
HRG— T RR—1F17%


https://www.bankofengland.co.uk/-/media/boe/files/monetary-policy-report/2022/november/monetary-policy-report-november-2022.pdf

ATALE OF NEW CITIES HANDBRAKES ON GROWTH

THE IMPERATIVE FOR GOOD 73

JC

WHAT IT MEANS

FOR BRANDS
RARRIET

11780 ER

TEEWHRBLRZFEEKE, "—URIE" VEAERRE
[ FEENLZRVESRE EEETTARES —0Th, JLTELUKR @M
BINEIEER R mEFREREETIEE, BEXAREZEE

dI S, BRdIITohE RN,

2.1t %3ET

T KA (permacrisis) BN FHIEILE, HE—ER
REME EE X—IEAZEFH. U AMMBEEN ZERAAK, BER
RIS ERRUFT L SAIAEREL, SHEERXY H m ez mipM SRS FRY
Ko

3. fL ¥4z

B, REEM—"mhE k. BIRFs™ AR LURY BR A E
ImAYBEEY, BRI VBREIFSREGHARS M NESER, X
REXA . Mkt B —MREFT=, i1 LOEEZERESS
P EEE MBI, BMTIRVRIFSRITNEEIXE. AR
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https://www.collinsdictionary.com/dictionary/english/permacrisis
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SUMMARY
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CAROLINE DEAN GIULIETTA VENTO CHINMAY KARANDIKAR
PATS MCDONALD RACHEL LIN MARIIA LEBEDIEVA
BECKY LYON TIFFANY CHEN CRISTINA URBAN
KEELY ADLER TINA CHANG SABIHA KHAN

NICOLAS RAMAZZOTTI EVELYN SU HANNAH AINSWORTH
ASPEN GRAMS WEI QING LIM JACK GIPP
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THANKYOU

BN HEIRK. —DENE FTHARRMIZITAIEIKE ERE,

YRS F) BB @6 & DENTSU CREATIVE,



https://www.dentsucreative.com/contact
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1 Trust in Government: A Stark Divide, edelman.com Jan 2022 14 Global Report: 45% of People Have Not Felt True Happiness 27 Twitter Installs Climb 21 Percent While Alternatives Like
forMore Than Two Years, Oracle.com June 2022 Mastodon's Grow 657 Percent, sensortower.com Nov 2022
2 Unleashing the Power of Gen Z, Dec 2021, edelman.com Jan - _ _ .
2022 15 Global Report: 45% of People Have Not Felt True Happiness for g %%Lp%ue : More Americans say pandemic has delayed financial
. o More Than Two Years, Oracle.com June 2022 milestones. Bankrate.com 2021
3 Less than half of England and Wales population Christian. Census
2021 shows. BBC Nov 2022
16 Gartner states virtual influencers will receive 30% of influencer 29 Global Consumer Trends. Mintel 2022
4 Americans L ess Optimistic About Next Generation's Future, marketing expenses by 2025. Gartner, 2022
news. gallup.com Qet 2027 30 When Vacations Aren’'t Enough, Visier 2021
. . . ‘ 17 2022 Pickleball Fact and Media Sheet. usapickleball.org 2022
5 Yourjq Sudanese archaeo'locmsts dig up history as ‘west knows 31 Records tumble as Nielsen figures claim 2021 as the most
best era ends, The Guardian Dec 2022 18 Foresight Factory, 2022 March. 611-3885 online respondents per lucrative year on record. The Bookseller Jan 2022
country aged 16-64
6 Booking.com’s Seven Predictions for the Creative Reimagination 32 Worst March for 24 vears as new car supply problems hit dealers
19 The Poems of Emily Dickinson Edited by R. W. Franklin (Harvard hard. Car Dealer Magazine April 2022
7 2022 Duolingo Language Report. Duolingo 2022 University Press, 1999)
33 How Camping Became the New Travel Trend in China
20 Top 5 of Brands with the Most NFT Revenue in 2022
3 The increasing popularity of South Korea as a student exchange METAV.RS. 2022 2022-2023 China Camping Industry Research and Benchmarking
destination. CNBCTV.com Nov 2022 Enterprise Analysis Report, iiMedia Group 2022 via CBBC, June
2022
21 The world wide ebb, GWIl.com, 2022
9 https://www.americansurveycenter.org/research/the-state-
i - i i - - - - . . . . . N . H H H
ofamerican-friendship-change-challenges-and-loss/ 22 This is virtual, this is me. GWIl.com, 2022 34 How consumers are living with rising costs. GWI Aug 2022
10 twitter.com/gwidotcom. Nov 2022 23 Connecting the dots. GWIL.com 2022 35 As the cycling trend heats up, Xiaohongshu releases industry
insights for the way forward, xiaohongshu.com Sept 2022
M Uncertainty/EU/hope Public opinion in times of Covid- 24 Even in the metaverse, women remain locked out of leadership
19, Publications Office of the European Union 2020 roles. McKinsey.com Nov 2021 26 tiktok.com/tag/aoblincore
12 Present company included: Prioritizing mental health and well- 25 My Self. My Avatar. My ldentity: Diversity and Inclusivity within 37 3 #Cores Proving Gen Z and Millennials Are In Charge of Style,
being for all. Mckinsey.com Oct 2022 Virtual Worlds, docsend.com. Institute of Digital Fashion 2021 VPulse 2022
13 https://www.gwi.com/reports/mental-health-and- 26 This is virtual. this is me. GWl.com 2022
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https://www.edelman.com/trust/2022-trust-barometer/trust-government-stark-divide
https://www.edelman.com/insights/unleashing-power-gen-z
https://www.edelman.com/insights/unleashing-power-gen-z
https://www.bbc.co.uk/news/uk-63792408
https://www.bbc.co.uk/news/uk-63792408
https://news.gallup.com/poll/403760/americans-less-optimistic-next-generation-future.aspx
https://news.gallup.com/poll/403760/americans-less-optimistic-next-generation-future.aspx
https://www.theguardian.com/world/2022/dec/27/young-sudanese-archaeologists-dig-up-history-as-west-knows-best-era-ends
https://www.theguardian.com/world/2022/dec/27/young-sudanese-archaeologists-dig-up-history-as-west-knows-best-era-ends
https://globalnews.booking.com/bookingcoms-seven-predictions-for-the-creative-reimagination-of-travel-in-2023/
https://blog.duolingo.com/2022-duolingo-language-report/
https://www.cnbctv18.com/travel/destinations/the-increasing-popularity-of-south-korea-as-a-student-exchange-destination-15177301.htm
https://www.cnbctv18.com/travel/destinations/the-increasing-popularity-of-south-korea-as-a-student-exchange-destination-15177301.htm
https://www.americansurveycenter.org/research/the-state-of-american-friendship-change-challenges-and-loss/
https://twitter.com/gwidotcom/status/1589269635232407555?s=20&t=axNOuidBOGCZVBSCAWgamw
https://op.europa.eu/en/publication-detail/-/publication/d98bae75-0c32-11eb-bc07-01aa75ed71a1
https://op.europa.eu/en/publication-detail/-/publication/d98bae75-0c32-11eb-bc07-01aa75ed71a1
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