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https://edition.cnn.com/2022/05/16/investing/goldman-sachs-unlimited-vacation/index.html
https://www.businessinsider.com/benefits-of-four-day-work-week-global-study-2022-12?r=US&IR=T
https://www.headspacehealth.com/
https://www.businesswire.com/news/home/20221104005130/en/Headspace-Health-Introduces-Unified-Mental-Health-and-Wellbeing-Experience-for-Employers-and-Employees
https://www.forbes.com/sites/catherinewang/2022/05/04/meta-makes-first-asia-investment-with-mental-health-startups-3-million-seed-round/
https://thymia.ai/
https://www.netflix.com/gb/title/81518991
https://huntnewsnu.com/69847/lifestyle/column-selena-gomez-my-mind-me-sets-example-for-mental-health-advocacy-in-entertainment/
https://huntnewsnu.com/69847/lifestyle/column-selena-gomez-my-mind-me-sets-example-for-mental-health-advocacy-in-entertainment/
https://www.newyorker.com/culture/cultural-comment/jonah-hill-selena-gomez-and-the-rise-of-celebrity-vulnerability
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THE JOY IMPERATIVE
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https://www.ifpickleball.org/
https://www.bbc.com/culture/article/20210430-cluttercore-the-joy-of-a-maximalist-home
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https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=:ow:o:bl:mt:::PressReleaseProductPage
https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=:ow:o:bl:mt:::PressReleaseProductPage
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
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https://apps.npr.org/joy-generator/
https://www.intersectionalenvironmentalist.com/podcast
https://www.theguardian.com/business/2022/sep/02/selfridges-wants-half-of-transactions-to-be-resale-repair-rental-or-refills-by-2030
https://www.johnlewis.com/content/moments
https://usapickleball.org/
https://www.myfoodandfamily.com/brands/claussen
https://www.ab-inbev.com/
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https://bere.al/en
https://amp.theguardian.com/business/2021/mar/22/bouquets-of-flowers-are-now-substitute-hugs-says-booming-florist
https://www.calm.com/app/movement
https://apps.npr.org/joy-generator/
https://apps.npr.org/joy-generator/
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https://gimletmedia.com/shows/quiet-part-loud
http://bit.ly/3Xoa9aS
https://www.adl.org/resources/report/hate-no-game-harassment-and-positive-social-experiences-online-games-2021?stream=top&utm_source=newsletter&utm_medium=email&utm_campaign=newsletter_axiosgaming
https://montreal.ubisoft.com/en/ubisoft-and-riot-games-announce-the-zero-harm-in-comms-research-project-to-detect-harmful-content-in-game-chats/
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https://botsentinel.com/info/about
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https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
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https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
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https://www.mintel.com/technology-market-news/metaverse-a-year-after-the-hype/
https://www.gartner.com/en/marketing/insights/articles/the-top-6-marketing-predictions-for-2022
https://www.mintel.com/blog/media-and-advertising-market-news/how-brands-can-adapt-to-evolving-attitudes-to-social-media-influencers-real-and-virtual
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AI-DENTITY: WHAT IT LOOKS LIKE
AI䕎韌梡韌

https://ww.fashionnetwork.com/news/Alibaba-the-luxury-pavilion-between-metaverse-and-live-shopping-to-seduce-chinese-millennials,1457456.html
https://daoinsights.com/news/baidu-launches-first-virtual-ai-chat-companions/
https://www.vice.com/en/article/akeq9p/meet-the-independent-artists-building-the-metaverse
https://www.loreal.com/en/press-release/group/loreal-partnership-with-metaverse-avatar-platform-ready-player-me/
https://twitter.com/betterstreetsai
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VIRTUAL IDENTITY FOR 
BRANDS: DENTSU VI
⚹ㅷ晥䩧鸣涸贞䬾䕎韌
DENTSU VI
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https://www.dentsucreative.com/cases/dentsuvi
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傞剣♧⚡䮋䧶僽䧮⼜鿪꨽銳꬗㼆涸կ㥵呢麤䗞⢪欽ծAI䨾剣勉ծ
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WHAT IT MEANS 
FOR BRANDS
ㅷ晥涸゗爙

REBEL WITHOUT A FILTERA TALE OF NEW CITIES AI-DENTITY
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3.㹁ⵖ㹐䨪剪⸉
䩧鸣AIぜ➃ㄤ贞䬾䕎韌涸腊姿⛲⚹嶊餩罏䒓゗✫倝涸〳腊嫱㥵猙
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䕎韌鵯〳⟄Ⲹ㼱鷍餗䎇䲿넞ⵄ嶹կ
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https://brc.org.uk/insight/content/retail-sales/retail-sales-monitor/reports/202205_uk_rsm/
https://www2.deloitte.com/uk/en/pages/press-releases/articles/rising-cost-of-living-pushes-consumer-confidence-to-all-time-low.html
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-great-uncertainty-us-consumer-confidence-and-behavior-during-inflationary-times
https://www.imf.org/en/Publications/WEO/Issues/2022/10/11/world-economic-outlook-october-2022
https://www.morganstanley.com/ideas/global-macro-economy-outlook-2023
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https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.worldvision.ca/stories/food/food-crisis-facts-and-how-to-help
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https://www.gwi.com/connecting-the-dots
https://www.reuters.com/business/retail-consumer/french-retailer-carrefour-freeze-prices-100-products-tackle-inflation-2022-08-22/
https://allplants.com/new-power
https://www.morrisons-corporate.com/media-centre/corporate-news/quids-in-when-dining-out-morrisons-cuts-prices-across-all-of-its-cafes/


THE IMPERATIVE

FOR GOOD



A TALE OF NEW CITIES

THE IMPERATIVE FOR GOOD
ぢ㊤罜遤
ꥥ满ㅷ晥ㄤ⟱⚌꬗⚰满䠁〄葼ꦼ涸鷥䭊➭⟌䒓㨤䠑霋ⵌ㟞Ɤㄤ
ぢ㊤♶ⱄ腊䎇遤♶䜿꨽銳䩧鸣倝㉁⚌垷䒭⟄Ⲹ㼱㼆刿獺緃ㄤ刿♶
珘㹁餴彂涸偽姺㞯嶊署⟄呏劥䚍涸ꅾ匬勻㹊梡㉁⚌䧭⸆կ

匧畮㣔孞㼆㙹䋑ㄤⱚ歊鸣䧭灶㗁⟱⚌ㄤ佟䏎䒓映䠑霋ⵌꅷ》遤
⸓涸䧭劥♸割⡲⚹涸た卓湱嫱僽䗎割駈麤涸կ➑㖈2021䎃副⼱䎃
㖈繠㕂♸孞喧剣Ⱒ涸拇㹲㽠鸣䧭✫叛⧩420➉繠⯋涸⥂ꤗ䰀㣟կ47

♸姼ず傞ꥥ满⚆歲ぐ㖑涸㙹䋑用岁导㼆ⰻ敍纸鲨鳈ㄤ割倗㟞⸈涸
䱗佞䧮⼜溏ⵌ导鲨ⵖ鸣㉁⸈鸟✫ぢ歏⸓ㄤ剏去导鲨䨾剣勉垷䒭涸
鲮尊կ䗎獴⸓ⴀ遤涸崨遤馋⸷⛲尵剣尊綕涸鶺韌剣劅㖈2027䎃鴪
ⵌ곫雦涸60➉繠⯋錞垷կ 48

㺢剣⴯倝姿涸ㅷ晥姻㖈䟝倰霃岁ꅾ倝ⵄ欽傊涸㛇炄霃倶勻㢕Ⱓ䩧鸣
刿㥩涸㙹䋑կ⢾㥵Ooneepod㼜紿紨涸瑟縨盟䶗ꅾ倝ⵄ欽饰勻⚹
䘯鷻プ䲿⣘䲿鲨ծ⯎歏ㄤ吁䜂霃倶կ♸姼ず傞ㆥ劥ㆁ聊姻㖈䒊霃
♧⚡Ⰼ倝涸㼆欰䙖梠㞯对㥩涸络䎥傋㖈㹊梡翫ざ㕂ⵖ㹁涸17고〳䭯
絯封㾝湡叻կ

#12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD

新 し い 都 市 の 物 語

66

https://www.ooneepod.com/
http://fastcompany.com/90815886/this-new-village-in-copenhagen-is-designed-to-meet-all-17-of-the-uns-sustainable-development-goals?partner=rss&utm_source=twitter&utm_medium=social&utm_campaign=rss+fastcompany&utm_content=rss
http://fastcompany.com/90815886/this-new-village-in-copenhagen-is-designed-to-meet-all-17-of-the-uns-sustainable-development-goals?partner=rss&utm_source=twitter&utm_medium=social&utm_campaign=rss+fastcompany&utm_content=rss


145BN
妍湅絡雦㽷 Eurostat㖈⚆歲絑崸雿㗐World
Economic Forum封䋒涸2022侨研儑爙歋✵孞喧湱Ⱒ✲
叙妍湅㖈⼧䎃ⰻ䰀㣟✫紨1450➉妍⯋կ49 2.8%

㖈2016-2021䎃乄ⴀ涸歏䕧ㄤ歏錠蒜湡务〫剣2.8%䲿ⵌ孞喧
」⻊կ50 95%

㖈歏鸑〄䋒涸껷䌏蠒Ꝉ㸽靈叅CMO Survey⚥95%涸
「霄罏雩⚹佖」遤⚹ㄤ䕧ㆇ爢⠔僽ㅷ晥涸餓⟣87%ⴭ雩⚹
䲀⸓䎾㼆孞⦫」⻊涸遤⸓僽ㅷ晥鶖ⴗ涸餓⟣կ51

新 し い 都 市 の 物 語

A TALE OF NEW CITIES

THE IMPERATIVE FOR 
GOOD: BY THE NUMBERS
ぢ㊤罜遤侨䰘

#12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD 67

https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.latimes.com/environment/newsletter/2022-11-03/most-tv-shows-movies-ignore-climate-change-thats-a-problem-boiling-point
https://www.dentsucreative.com/news/cmo-survey


A TALE OF NEW CITIES

孞⦫饄妴
ぐ㕂佟䏎梡㖈䪬雩䊨⚌⻊㕂㹻㖈孞喧尊⻊务䪏怵涸錭蒀罜⽂⼱
椕刿㺂僒「ⵌ孞喧拇㹲涸䕧ㆇ——⢾㥵䊼㛇倛㗞㖈⿡䎃絑⾎涸峿拇կ
㖈尪㨖尪号饟⚿遤涸痦27㾉孞喧㣐⠔㽠⟄⚹⚆歲副剒僒「孞喧拇㹲
䕧ㆇ涸㕂㹻䲿⣘刿撰䰀㣟ㄤ䰀㹲㛇ꆄ鴪䧭⾎〷䚍涸Ⱏ霋䎇烁
㹁絆䧭㖁㖑千ㆥ緸絞Santiago Networkぢ鵯❈㕂㹻䲿⣘䪮助佅
䭯կ

Ⱏず叛⧩錜
薉㕂剒㣐涸馄䋑Tesco姻㖈鍒Ɀ〳䭯絯遤⸓剒㣐涸ꥻ烯⛓♧——肅
⚎ⵄ嶹կ姻㥵շ굹ㅷⰖ盟ոGrocery Gazette盟麤涸齡呋➭
⼜掚ⴗ㖑霃㹁✫♧⚡剒た劍ꣳ⽰ⵌ2025䎃Ⲹ㼱♧⼱涸굹暟嵠餩
䎇㼜鵯♧湡叻湬䱹♸넞㽻㤙ꆄ䭱꛰կ䪄遤袙✲䗳곢佅䭯㹊梡鵯❈湡
叻䩞腊➢Tesco涸侨♰薉ꞙ肅牰务蜦ⵄկ

新 し い 都 市 の 物 語

嶊餩⛓㢪
㔐佐ծ✳䩛❜僒ㄤ獆餱垷䒭姻㖈傞㼿遤⚌ⰻ⸈鸟封㾝կ㤱⢸ㅷ傞㼿
㉁䏅The Outnet⚹㹐䨪䲿⣘✫鲮㈒爞㺉剪⸉կ涰餗Ⱆ尽Selfridges
㹒䋒ⵌ2030䎃50%涸Ꝉ㈒괄㼜勻荈✳䩛❜僒ծ獆餱ծ絶⥝䧴
罏邉⯎鄳կ⫸Thrift鵯呋涸剪⸉䌐⸔嶊餩罏刿㺂僒ⴀ㈒✳䩛暟ㅷ⟄
蜦》獤ⴔ罜HurrㄤBy Rotation瘝爢⼓獆餱䎂〵太佅䭯欽䨪㖈傞㼿
䫏餴务饊꛸կ

THE IMPERATIVE FOR GOOD: 
WHAT IT LOOKS LIKE
ぢ㊤罜遤梡韌

#12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD 68

https://unfccc.int/news/cop27-reaches-breakthrough-agreement-on-new-loss-and-damage-fund-for-vulnerable-countries
https://www.grocerygazette.co.uk/2022/10/02/tesco-bonus-food-waste-2025/?utm_source=substack&utm_medium=email
https://www.theguardian.com/business/2022/sep/02/selfridges-wants-half-of-transactions-to-be-resale-repair-rental-or-refills-by-2030


A TALE OF NEW CITIES

爢⼓腊彂
㼆✫䎾㼆割倗副⼮涸屘叛ㄤ⸓虹㽷⸷爢⼓纈⡤⼜姻㖈翸꧋饰勻
欰❡㾩✵荈䊹涸〳䭯絯腊彂կ➢蔼呔Ⱎ넞㖑涸宐姿封歏ⵌ妍崍腊彂
ざ⡲爢緸絞爢纈⼜姻㔙絕♧䗱⟄⥂䫡➭⼜涸幡峇腊彂⣘䎾姻
㥵䊼㝜ㆥ㽲千紬䔶晙We the Power务䨾䲽絚涸齡呋կ

#12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD

렽⸠綁蒀鷥䭊
ㅷ晥姻㖈㽂霚㖈割鵂䏞嶊餩涸䞔ⲃ♴㹊梡〳䭯絯Ꝉ㈒կ䠑霋ⵌ歏
⥌遤⚌㖈㢅椚歏㶩㘏㖤务封䮦涸錭蒀➚䎃蓷Ⱎ歏㶩Ⱆ尽霿㛇千
Nokia䲀ⴀ✫♧고ぜ⚹Nokia Circular涸䩛纸雧ꢓ剪⸉〫銳欽
䨪Ɤ傞ꢂ⥂殆➭⼜涸䩛纸ծⱄ䗄梠⢪欽䧴ⱄ絶⥝㽠〳⟄蜦䖤㤙⸠կ

ず傞薜卓Ⱆ尽Apple䲀ⴀ✫㖈㔐佐ⵄ欽倰꬗涸剒倝⴯倝鵯
〵纸㐼儑衼䲿넞✫鄄㔐佐歏㶩❡ㅷ涸勞俱㔐佐桧կ

69

THE IMPERATIVE FOR GOOD: 
WHAT IT LOOKS LIKE
ぢ㊤罜遤梡韌

https://www.bbc.co.uk/news/uk-scotland-63402811
https://www.patagonia.com/stories/we-the-power/video-97465.html
https://www.nokia.com/phones/en_gb/subscription
https://www.apple.com/uk/newsroom/2022/04/apple-expands-the-use-of-recycled-materials-across-its-products/


薉㕂ざ⡲Ꜿ遤The Co-operative Bank鸑鵂♧⚡
䎛デ䳶䒓✫⻊瀖敍俱輑餴꡼곿涸꬗紳⟄侚⤛➃⼜
Withdraw From This⟄䎾㼆孞喧⽭纸կ

鵯太䧬ⶢ䚍涸䎛デ㾝爙✫♧⡙곥㹐➢ATM务》꛸
㽠㖈鵯傞Ꜿ遤涸㟖㠗⦝㝋✫♧㖞騈驶嶊餩罏ꛥ
牰⿡ぢ涸假玐㽠姼副怵կ㸐⼜㖈⻊瀖敍俱䊨⚌鸣䧭
涸Ⰼ椕拇ꦼ㖞兞务굷莺剒た鄄ⴔ封ⵌ곥㹐涸䩛务կ
⡹濼麤Ꜿ遤㼜⡹涸꛸䫏餴✵呢㢅に?歘㢪갉鵯⛎
霹麤〳腊僽㖈千끩鷦⠄加䧴僽抠姿封歏畀կ僽
傞喧雮⡹涸Ꜿ遤餖尼鷍ⴀ✫կ

䎛デ剒たㄎが✫➃⼜鷥䭊薉㕂ざ⡲Ꜿ遤——鵯㹻Ꜿ
遤20撰䎃勻鿪尵剣⚹⻊瀖敍俱欰❡䲿⣘餴ꆄկ鵯⚡
䎛デ㖈⚺銳❜鸑卛紿鵳遤✫䒸➃岤湡涸䫏佞䌄勻
✫割〳牌錠涸䕧ㆇ䎇䒸饰㣐⠍涸ꅾ倝⠮ꆀկ

HOLDING BANKS TO 
ACCOUNT: CO-OP
Ꜿ遤涸餓⟣♸ꛥ牰⿡ぢ

A TALE OF NEW CITIES #12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD 70

O
U

R
 W

O
R

K
䧮
⟌
涸
⡲
ㅷ



A TALE OF NEW CITIES #12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD

2.4BN
刕⯕

3.7M
佐Ⰶ($)

1.5M
Ꝉꆀ

➃➃鿪剣䎂瘝ㄤⲥ烁涸去邍勉鵯僽♧⚡罈欰䌢
靍涸霢곿կ告ꥥ满⚆歲尊䖤撰⯋⻊鵯⚡꡼곿⽲
⿶劢鄄䲀鵳✵僽㸐尊䖤刿儑衼䎇雮➃割㸝——
♧去⿶♧去涸⯄留䧭Ɤ㖈♧⚡䎇割腊去邍➭⼜涸
⚆歲կ

Crayola䲀ⴀ✫Ⰼ倝蹙疴禹⴩Colors of the
World⚆歲涸괃蒀鵯僽歋MOBㄤPure
Culture Beauty涸梡⟣껷䌏䪄遤㸽Victor Casale

剽꡶霃雦涸24猫괃蒀ꂁ倰〳⟄导僥ㄤ去邍Ⰼ椕
40撰猫肌蒀կ䧮⼜䌐⸔鵯⚡campaign鴪䧭✫䗳
銳涸䕧ㆇ姿ㄤⰢ岤䏞⚹䨾剣䎃륁ծ猫偛ծ俒⻊
ㄤ字偛涸⯄留䌄⿡刿㣐涸䔱㾩䠭ㄤ䱹紵䏞կ

鵯⚡campaign剒鵛鄄䱇✮Effies Iridium Award
䎇㖈痦✳㾉Global Best of the Best Effie
Awards务鄄霉⚹Ⰼ椕剒Ⱘ㹊佪䎛デ崞⸓կ㸐鵮
蜦䖤✫蒔螨❡ㅷ/剪⸉副䋑碫ⵆ涸Ⰼ㖞㣐㤙կ

HELPING CHILDREN CREATE 
THEIR PLACE IN THE WORLD
䌐⸔⯄留⴯鸣♧䌏⛓㖑

O
U

R
 W

O
R

K
䧮
⟌
涸
⡲
ㅷ

71

https://www.dentsucreative.com/cases/crayola
https://www.dentsucreative.com/cases/crayola


A TALE OF NEW CITIES #12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD

THE IMPERATIVE FOR 
GOOD: A PERSPECTIVE
ぢ㊤罜遤錠錭
JUNE FONG瘻殜䚪港歏鸑⴯䠑薉㕂

氋䞔傞劍絕勲た䧮⼜⠔⨞ⴀ佖尊鵮僽ꅾ鵥⾲挿䧮涸湬錣デ霎䧮
鵂⿡♲䎃涸⸓虹〳腊⠔⚹䧮⼜䌄勻Ⱒ✵椚䟝涸ꅾ倝䋒㽷կ➢⟄鷅宠欰
❡姿⚹䭷叻ⵌ⟄鷅宠⨴䐀⚹忘駈կ研薉呔ⰞꜾ遤Bank of England
獦劢勻涸Ⳝ⚡剢䧮⼜㼜鵳Ⰶ♧㖞♸⠍割ず涸邝鷍կ♸⟄䖃䭯絯9荛12

⚡剢帿䏞V㘗刼絁涸邝鷍割ず鵯妃⽰㼜ⵌ勻涸邝鷍곫雦㼜䭯絯
刿Ɤ傞ꢂꟋ鴪18⚡剢僽♧⚡鳅崯涸U㘗刼絁կ鵯䠑㄂满历⛎
赡搬䖎撰䋑㖞〳腊割㽴㥵姼告➢氋䞔傞去膴魧䠑㄂满䧮⼜䊺絑䒊用
✫♧猫䫻䖵腊姿կ➃⼜❡欰✫♧猫꧋⡤涸偽歷⛙錜⚺⛐鵯割ⱄ雮䧮
⼜涸欰崞⨢词割⵸կ56%涸➃霚愿㖈❧⛙涸ず傞52鸑鵂溁꛸勻䓙邉
㣟⿡涸傞ꢂկ㸐割ⱄ僽♧猫暷暨罜僽㧆⼸կ鵯〳腊割⠔絛嶊餩⛴䟗
䌄勻㣖㣐佖尊告⠔雮➃⼜㖈♸ꆄ꛸涸Ⱒ禹副❡欰䭯⛉涸䗱䙖尊⻊կ

ꥥ满➃⼜䠁封ꅾ錠荈䊹涸佅ⴀ䧮⼜封梡湱嫱侨ꆀ➭⼜䪾餘ꆀ佞㖈
✫껷⡙53կ剒鵛ㄤ♧⡙Z⚆去嶊餩罏翜㣔傞㥟邍爙⠔Ⲹ㼱㖈Waitrose

餝暟涸妃侨告㖁霣蒜⠔絛荈䊹✈♧⚡Prada涸⺫㔔⚹㸐〳⟄欽䖎撰
䎃կ㖈Ɀ㹁餝✈ㆭ⚡ㅷ晥傞餘ꆀ⠔⠏⯓✵叛呔կ鵯䠑㄂满⟱⚌㼜割
䖤割獤匧䙼罌劢勻Ⳝ䎃涸㟞Ɤ⵸兞侨ꆀ割ⱄ》胿鵯㼜⠔导僥㖈刿
넞叛呔涸侮⡤⼮⧩副կ

㔔姼䧮⼜㣐嚋桧割⠔溏ⵌ〡紤佪䎾涸⽷㕼ꅾ勻——꧈霜Ⱎ럄㖈絑崸
邝鷍涸♧䎃ꅽ⽁ⴀ✫⾎〷副剒撰侨ꆀ涸〡紤㸐僽00た鷖鼙絑崸蠕勵
涸㼭⛙馰կ湱导䧮⼜〳腊⠔溏ⵌ➃⼜鸑鵂梡㹊⚺⛐勻罌贊絑崸邝鷍կ
❑䖉㔐瘷涸꡼곿僽㖈〥♧꬗鵓䱹䧮⼜涸㼜僽历⛎띌肤ꝩ涸⾎〷侨
研デ霎䧮⼜㼆絑崸邝鷍⨞ⴀ㔐䎾告割导䫒涸Ⱆ尽㼜䧭⚹饒㹻54告
ꤑ✫㹊梡ESOV涸纸ⵖ⛓㢪⟱⚌䎾霪㥵呢靈侮荈䊹Rollo May涸
Man's Search for myself䲽絚✫♧⚡♸湡⵸ꬋ䌢湱⡃涸㖞兞55կ✳䧶
た送贊宐䎂副⼮尵剣➃絑⾎鵂碫⡃涸✲䞔կ鵯猫꧋⡤送贊雮➃⼜
䚉ⴗ㖑䟝䫋⡞♧⚡腊㢿䌄勻䣅诓ㄤ湡叻涸椚䟝唀㞯կ割ⴀ䨾俱姻㖈
鵯傞嶊餩⚺⛐♧霒鄄䒸Ⰶㅷ晥䒓映Ꝉ㈒繠㕂唀♧猫暟餘⚺
⛐涸欰崞կ

鵯♧妃ㅷ晥割ⱄ腊㢿餙⽁椚䟝⚺⛐կ欰❡姿割ⱄ歋偽吁姺涸嶊餩勻
㹁⛐կ湱导㉁⚌䧭⸆䎾霪♸爢⠔犷爸湱鳇湱䧭կ剣鶺韌邍僈䧮⼜姻
劊满鵯⚡倰ぢ⵸鵳ESGㄤ袙✲⠔涸獤匧盗椚姻㖈䪏怵ꅾ銳錭蒀կㅷ
晥僽傞喧䒓映䪾㣐⠍錠⚹Ⱏ❧⚆歲涸Ⱆ字罜割僽皍⽀㖑➢⚆歲务蜦
》⚎銯涸嶊餩罏կ梡㖈僽蠒Ꝉ歲剒慨⸓➃䗱涸傞ⵠ䧮⼜銳ꅾ倝䙼罌
䧮⼜涸BAU⛴䟗䒓映㼆䧮⼜䨾䲀䎛涸俒⻊餏餓䱹♴勻䧮⼜⛲銳
䒓映⫸♧⚡Ⱆ字♧呋遤✲կ

72

https://www.bankofengland.co.uk/-/media/boe/files/monetary-policy-report/2022/november/monetary-policy-report-november-2022.pdf


1.遤⸓ꅾ゗
㖈Ⰼ椕嶊餩罏鿪䠭「ⵌ鸑餗芲胆傞♧ⴗ撑傊涸䟝岁㼜⠔䖎⽭
ꤗկꥥ满割㸝涸嶊餩罏姻㖈礵䩧絈皾嫦♧ⴔ꛸Ⳝ⼧䎃⟄勻涸ㅷ晥
䘞霟䏞姻㖈鄄⸓䶔կㅷ晥㥩䠭䏞㼜尊䖤瑟⵸ꅾ銳告鵯割⽀⽀僽鸑
鵂䎛デ刿僽鸑鵂遤⸓䒊用饰勻涸կ

2.雦ⴢ鲮」
㖈宕⛉⽭纸permacrisis䊺絑䧭⚹㶶Ⱙ霒宨傞䋞劅♧ⴗ鿪
腊䛪㢕姻䌢鵯♧䟝岁僽䖝⸣涸կ⟱⚌ㄤㅷ晥鿪䎾霪꬗ぢ劢勻确程
〳䭯絯涸倝⚌⸉ㄤⵄ嶹垷㘗嶊ꤑ㼆傈渤⸓虹涸䋑㖞ㄤ孞喧勵叙涸
⣜饆կ

3.爢纈佪䎾
儑搬尵剣⟣呢♧⚡ㅷ晥ծ⟱⚌ծ佟䏎䧴⚡➃〳⟄杝用鍒Ɀ䧮⼜꬗
⚰涸䮋䧶告僽䧮⼜剣腊姿㼜䘋ず麤ざ涸絆絉♸⚡➃鵶絕饰勻鵯
㼜䠑⛐割ⳝկ罜ㅷ晥鵮剣♧⚡杝暵涸纸⠔➭⼜〳⟄雮嶊餩罏⿬♸
ⵌ✽䟃✽ⵄ涸爢纈务⢪➭⼜涸〳䭯絯遤⚹䖤ⵌ佅䭯ծ雩〳ㄤ㤙⸠կ

WHAT IT MEANS 
FOR BRANDS
ㅷ晥涸゗爙

A TALE OF NEW CITIES HANDBRAKES ON GROWTH THE IMPERATIVE FOR GOOD

新 し い 都 市 の 物 語

73

https://www.collinsdictionary.com/dictionary/english/permacrisis


新

し

い

都

市

の

物

語

SUMMARY
絾鶣
䧮⼜涸⴯䠑盟デ⟄Charles Dickens涸շ⿽㙹雵ո⚹䒸鎊䒓映䨾⟄䎾䔲⟄Ⱖ务涸〥♧媯絑Ⱙ露䔶勻絕勲㣼㦪涸僽⟣⡦
♧⚡➃㼆ⵆ➃勻霹鿪僽帿♶〳崵涸㤵猽ㄤꦼ鍒⛓靡կ

⛲雽㼆2023䎃ㄤ⟄た勻霹剒ꅾ銳涸馋⸷㽠僽㼆封梡䎇灶霖鵯❈猽㺙涸庮劅կ䧮⼜㖈⽀♧俒⻊涸絊絕ծ㼆俒⻊小嵵涸庮劅
ㄤ䬨絟礵荝繠⻊涸応Ꞥ魧⟧鵯❈⚺곿务溏ⵌ✫➃⼜㼆✵溏ⵌㄤ鄄溏ⵌ溫㹊荈䧮涸庮劅կ

ꥥ满꣥傊涸⠛絡錜䙁ㄤⵖ䏞姻㖈釾蒀䧮⼜溏ⵌ✫㼆✵』鶣倝✲ծꅾ䭫鵂⿡ㄤ䒊用倝⚆歲涸庮劅կ㖈鵯⚡絑䌢雮➃䠭ⵌ㣟䱽
涸⚆歲ꅽ爢纈ㄤⰟ⴯涸㼭⚿䲃Ⱘ剣䔂㣐涸⸂ꆀկ

㥵卓霹皾岁Ⱒ翫ծ皾岁㹁⡙ㄤ皾岁⴯䠑⚺㼋✫鵯⚡遤⚌涸鵂⿡⼧䎃齡⛎䧴雽㖈䔲⵸⸓虹涸俒⻊呔㽷♴䧮⼜〳⟄⨞ⵌ刿剣
馰ծ溫霟ㄤ溫㹊կ

剣Ⱒ㙹䋑ծ俒⻊ㄤ爢纈涸Ⰼ倝暟露⽰㼜䒓゗眜畎կ

A TALE OF NEW CITIESDENTSU CREATIVE TRENDS SUMMARY & APPENDIX 7
4



CONTRIBUTORS
A TALE OF NEW CITIESDENTSU CREATIVE TRENDS SUMMARY & APPENDIX

CAROLINE DEAN GIULIETTA VENTO CHINMAY KARANDIKAR

PATS MCDONALD RACHEL LIN MARIIA LEBEDIEVA

BECKY LYON TIFFANY CHEN CRISTINA URBAN

KEELY ADLER TINA CHANG SABIHA KHAN

NICOLAS RAMAZZOTTI EVELYN SU HANNAH AINSWORTH

ASPEN GRAMS WEI QING LIM JACK GIPP

AMINATA SOW EMMA ODENDAAL ANTONIA COLLINS

BROOKE ERLICH WIL KOSLOWSKI KATIE MCNAUGHTON

SERGIO BARRIENTOS TIM MOTTAU

75



THANK YOU

ㄤ䧮⟌♧饰Ⱏ⴯劢勻կ♧⚡⚁⚹䔲♴ㄤ劢勻罜霃雦涸Ⰼ椕⴯䠑緸絞կ
妅鵓勻ⵌ歏鸑⴯䠑DENTSU CREATIVEկ

https://www.dentsucreative.com/contact


1

2

3

4

5

6

7

8

9

10

11

12

13

REFERENCES

Trust in Government: A Stark Divide, edelman.com Jan 2022

Unleashing the Power of Gen Z, Dec 2021, edelman.com Jan 
2022

Less than half of England and Wales population Christian, Census
2021 shows, BBC Nov 2022

Americans Less Optimistic About Next Generation's Future, 
news. gallup.com Oct 2022

Young Sudanese archaeologists dig up history as ‘west knows
best’ era ends, The Guardian Dec 2022

Booking.com’s Seven Predictions for the Creative Reimagination

2022 Duolingo Language Report, Duolingo 2022

The increasing popularity of South Korea as a student exchange
destination, CNBCTV.com Nov 2022

https://www.americansurveycenter.org/research/the-state-
ofamerican-friendship-change-challenges-and-loss/

twitter.com/gwidotcom, Nov 2022

Uncertainty/EU/hope Public opinion in times of Covid-
19, Publications Office of the European Union 2020

Present company included: Prioritizing mental health and well-
being for all, Mckinsey.com Oct 2022

https://www.gwi.com/reports/mental-health-and-
wellness

14

15

16

17

18

19

20

21

22

23

24

25

26

Global Report: 45% of People Have Not Felt True Happiness 
forMore Than Two Years, Oracle.com June 2022

Global Report: 45% of People Have Not Felt True Happiness for
More Than Two Years, Oracle.com June 2022

Gartner states virtual influencers will receive 30% of influencer
marketing expenses by 2025. Gartner, 2022

2022 Pickleball Fact and Media Sheet, usapickleball.org 2022

Foresight Factory, 2022 March. 611-3885 online respondents per 
country aged 16-64

The Poems of Emily Dickinson Edited by R. W. Franklin (Harvard 
University Press, 1999)

Top 5 of Brands with the Most NFT Revenue in 2022
METAV.RS, 2022

The world wide ebb, GWI.com, 2022

This is virtual, this is me, GWI.com, 2022

Connecting the dots, GWI.com 2022

Even in the metaverse, women remain locked out of leadership
roles, McKinsey.com Nov 2021

My Self, My Avatar, My Identity: Diversity and Inclusivity within
Virtual Worlds, docsend.com, Institute of Digital Fashion 2021

This is virtual, this is me, GWI.com 2022

27

28

29

30

31

32

33

34

35

36

37

Twitter Installs Climb 21 Percent While Alternatives Like
Mastodon's Grow 657 Percent, sensortower.com Nov 2022

Survey: More Americans say pandemic has delayed financial
milestones, Bankrate.com 2021

Global Consumer Trends, Mintel 2022

When Vacations Aren’t Enough, Visier 2021

Records tumble as Nielsen figures claim 2021 as the most 
lucrative year on record, The Bookseller Jan 2022

Worst March for 24 years as new car supply problems hit dealers
hard, Car Dealer Magazine April 2022

How Camping Became the New Travel Trend in China

2022-2023 China Camping Industry Research and Benchmarking
Enterprise Analysis Report, iiMedia Group 2022 via CBBC, June
2022

How consumers are living with rising costs, GWI Aug 2022

As the cycling trend heats up, Xiaohongshu releases industry
insights for the way forward, xiaohongshu.com Sept 2022

tiktok.com/tag/goblincore

3 #Cores Proving Gen Z and Millennials Are In Charge of Style,
YPulse 2022

A TALE OF NEW CITIESDENTSU CREATIVE TRENDS SUMMARY & APPENDIX 77

https://www.edelman.com/trust/2022-trust-barometer/trust-government-stark-divide
https://www.edelman.com/insights/unleashing-power-gen-z
https://www.edelman.com/insights/unleashing-power-gen-z
https://www.bbc.co.uk/news/uk-63792408
https://www.bbc.co.uk/news/uk-63792408
https://news.gallup.com/poll/403760/americans-less-optimistic-next-generation-future.aspx
https://news.gallup.com/poll/403760/americans-less-optimistic-next-generation-future.aspx
https://www.theguardian.com/world/2022/dec/27/young-sudanese-archaeologists-dig-up-history-as-west-knows-best-era-ends
https://www.theguardian.com/world/2022/dec/27/young-sudanese-archaeologists-dig-up-history-as-west-knows-best-era-ends
https://globalnews.booking.com/bookingcoms-seven-predictions-for-the-creative-reimagination-of-travel-in-2023/
https://blog.duolingo.com/2022-duolingo-language-report/
https://www.cnbctv18.com/travel/destinations/the-increasing-popularity-of-south-korea-as-a-student-exchange-destination-15177301.htm
https://www.cnbctv18.com/travel/destinations/the-increasing-popularity-of-south-korea-as-a-student-exchange-destination-15177301.htm
https://www.americansurveycenter.org/research/the-state-of-american-friendship-change-challenges-and-loss/
https://twitter.com/gwidotcom/status/1589269635232407555?s=20&t=axNOuidBOGCZVBSCAWgamw
https://op.europa.eu/en/publication-detail/-/publication/d98bae75-0c32-11eb-bc07-01aa75ed71a1
https://op.europa.eu/en/publication-detail/-/publication/d98bae75-0c32-11eb-bc07-01aa75ed71a1
https://www.mckinsey.com/mhi/our-insights/present-company-included-prioritizing-mental-health-and-well-being-for-all
https://www.gwi.com/reports/mental-health-and-wellness
https://www.gwi.com/reports/mental-health-and-wellness
https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=%3Aow%3Ao%3Abl%3Amt%3A%3A%3APressReleaseProductPage
https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=%3Aow%3Ao%3Abl%3Amt%3A%3A%3APressReleaseProductPage
https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=%3Aow%3Ao%3Abl%3Amt%3A%3A%3APressReleaseProductPage
https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=%3Aow%3Ao%3Abl%3Amt%3A%3A%3APressReleaseProductPage
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://usapickleball.org/about-us/organizational-docs/pickleball-fact-sheet/
https://metav.rs/blog/5-brands-most-nft-revenue/
https://metav.rs/blog/5-brands-most-nft-revenue/
https://www.gwi.com/hubfs/CTD%202023/CTD%202023%20Global.pdf?utm_campaign=FY23_CC_ALL_GL_CTD&utm_medium=email&_hsmi=232567272&_hsenc=p2ANqtz-84l3RjDBcglvTCgOJTF__WVIYSEJ-7JdJ16AMZiISYCyss1qsNGR98B3lb-LgrzTKDcBIG0MC-4_jSS_umOs3dyWD85a-d2Vor9oEFJTHE1jlj8Ac&utm_content=232567272&utm_source=hs_automation
https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
https://docsend.com/view/wem8e7ppe7gr4mrk
https://docsend.com/view/wem8e7ppe7gr4mrk
https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
https://sensortower.com/blog/twitter-acquisition-recap
https://sensortower.com/blog/twitter-acquisition-recap
https://www.bankrate.com/personal-finance/surveys-financial-milestones-2021/
https://www.bankrate.com/personal-finance/surveys-financial-milestones-2021/
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://www.visier.com/blog/new-survey-70-percent-burnt-out-employees-would-leave-current-job/
https://www.thebookseller.com/news/records-tumble-nielsen-figures-claim-2021-most-lucrative-year-record-1300965
https://www.thebookseller.com/news/records-tumble-nielsen-figures-claim-2021-most-lucrative-year-record-1300965
https://www.thebookseller.com/news/records-tumble-nielsen-figures-claim-2021-most-lucrative-year-record-1300965
https://cardealermagazine.co.uk/publish/worst-march-for-24-years-as-new-car-supply-problems-hit-dealers-hard/259366
https://cardealermagazine.co.uk/publish/worst-march-for-24-years-as-new-car-supply-problems-hit-dealers-hard/259366
https://toppandigital.com/translation-blog/how-camping-became-the-new-travel-trend-in-china/
https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://blog.gwi.com/chart-of-the-week/rising-costs-for-consumers/
https://www.xiaohongshu.com/en/newsroom/detail/as-the-cycling-trend-heats-up-xiaohongshu-releases-industry-insights-for-the-way-forward
https://www.xiaohongshu.com/en/newsroom/detail/as-the-cycling-trend-heats-up-xiaohongshu-releases-industry-insights-for-the-way-forward
https://www.tiktok.com/tag/goblincore
https://www.ypulse.com/article/2022/08/08/3-cores-proving-gen-z-and-millennials-are-in-charge-of-style/
https://www.ypulse.com/article/2022/08/08/3-cores-proving-gen-z-and-millennials-are-in-charge-of-style/


38

39

40

41

42

43

44

45

46

47

48

49

REFERENCES

Global Consumer Trends, Mintel 2023

Less is More: How the pandemic shifted the beauty market, 
Kantar,2022

METAVERSE, A YEAR AFTER THE HYPE: TO JUMP IN OR 
TOWAIT AND SEE, Mintel.com 2022

The Top 6 Marketing Predictions for 2022, Gartner.com 2022

HOW BRANDS CAN ADAPT TO EVOLVING ATTITUDES TO
SOCIAL MEDIA INFLUENCERS - REAL AND VIRTUAL

https://www.bls.gov/opub/ted/2022/prices-for-food-at-
home-up-13-5-percent-for-year-ended-august-2022.htm

European consumer pessimism intensifies in the face of rising
prices, McKinsey & Company Oct 2022

Food crisis: is a worldwide food shortage imminent?, World 
Vision June 2022

More than 17 million have used buy now, pay later services, BBC
News, 2021

The $5 trillion insurance industry faces a reckoning. Blame 
climatechange.

Micro-Mobility Market worth $6.1 billion by 2027,
MarketsandMarkets™ Oct 2022

Climate change has cost the EU €145 billion in a decade, 
WorldEconomic Forum 2022

A TALE OF NEW CITIESDENTSU CREATIVE TRENDS SUMMARY & APPENDIX

50

51

52

53

54

55

Most TV shows and movies ignore climate change. That’s a
problem, LA Times Nov 2022

Dentsu Creative CMO study: 8 themes rise what clients want
from agencies, Dentsu.com, 2022

Gartner Audience Insider Report, 2022

Look Ahead, Stylus, 2022

Something's Coming: How US companies can build resilience,
survive a downturn, and thrive in the next cycle, McKinsey, 2022

Roll May Man’s Search for Himself, 1953

78

https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://www.kantar.com/inspiration/fmcg/less-is-more-how-the-pandemic-shifted-the-beauty-market
https://www.kantar.com/inspiration/fmcg/less-is-more-how-the-pandemic-shifted-the-beauty-market
https://www.mintel.com/blog/metaverse-a-year-after-the-hype
https://www.mintel.com/blog/metaverse-a-year-after-the-hype
https://www.gartner.com/en/marketing/insights/articles/the-top-6-marketing-predictions-for-2022
https://www.mintel.com/advertising-and-marketing-market-news/how-brands-can-adapt-to-evolving-attitudes-to-social-media-influencers-real-and-virtual/
https://www.bls.gov/opub/ted/2022/prices-for-food-at-home-up-13-5-percent-for-year-ended-august-2022.htm
https://www.bls.gov/opub/ted/2022/prices-for-food-at-home-up-13-5-percent-for-year-ended-august-2022.htm
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.worldvision.ca/stories/food/food-crisis-facts-and-how-to-help
https://www.worldvision.ca/stories/food/food-crisis-facts-and-how-to-help
https://www.worldvision.ca/stories/food/food-crisis-facts-and-how-to-help
https://www.bbc.co.uk/news/business-59433904
https://www.bbc.co.uk/news/business-59433904
https://www.vox.com/22686124/climate-change-insurance-flood-wildfire-hurricane-risk
https://www.vox.com/22686124/climate-change-insurance-flood-wildfire-hurricane-risk
https://www.prnewswire.com/news-releases/micro-mobility-market-worth-6-1-billion-by-2027--exclusive-report-by-marketsandmarkets-301654743.html
https://www.prnewswire.com/news-releases/micro-mobility-market-worth-6-1-billion-by-2027--exclusive-report-by-marketsandmarkets-301654743.html
https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.latimes.com/environment/newsletter/2022-11-03/most-tv-shows-movies-ignore-climate-change-thats-a-problem-boiling-point
https://www.latimes.com/environment/newsletter/2022-11-03/most-tv-shows-movies-ignore-climate-change-thats-a-problem-boiling-point
https://www.dentsu.com/see/en/cmo-study-from-dentsu-creative
https://www.dentsu.com/see/en/cmo-study-from-dentsu-creative
https://stylus.com/look-ahead/2022
https://www.mckinsey.com/capabilities/risk-and-resilience/our-insights/somethings-coming-how-us-companies-can-build-resilience-survive-a-downturn-and-thrive-in-the-next-cycle
https://www.mckinsey.com/capabilities/risk-and-resilience/our-insights/somethings-coming-how-us-companies-can-build-resilience-survive-a-downturn-and-thrive-in-the-next-cycle

