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THE END OF MONOCULTURE: 
BY THE NUMBERS

https://www.edelman.com/trust/2022-trust-barometer/trust-government-stark-divide
https://news.gallup.com/poll/403760/americans-less-optimistic-next-generation-future.aspx
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THE END OF MONOCULTURE: 
WHAT IT LOOKS LIKE

https://linktr.ee/fearofmissingout
https://linktr.ee/fearofmissingout
https://www.converse.com/uk/en/landing-john-boyega
https://spotlightdorado.com/about/
https://www.tiktok.com/tag/pinterestshuffles
https://www.somewheregood.com/
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THE END OF MONOCULTURE: 
A PERSPECTIVE

KEELEY ADLER，文化未来主义家（CULTURAL FUTURIST），

https://nesslabs.com/liminal-creativity
https://assets.ctfassets.net/r6w8ko62vtq8/6VBOWW8u5n3rQdblf4U4G3/1602c033f4dadbc20ba9df45e508b4bc/FROM_DEPENDENCE_TO_INDEPENDENCE__THE_RISE_OF_THE_INDEPENDENT_CREATOR_Final.pdf
https://docs.loot.foundation/welcome-to-loot/the-lootverse
https://medium.com/%40punk4156/the-nouns-virtuous-cycle-95586bb9c7c9
https://newsletter.banklesshq.com/p/nft-worldbuilding-projects
https://www.theatlantic.com/ideas/archive/2022/10/taylor-swift-fandom-true-metaverse/671814/
https://www.nytimes.com/2021/05/04/technology/mr-beast-youtube.html
https://twitter.com/kevinbuist/status/1595612782778613760?s=46&t=jqgHG-2aw-QmYSxAsJqdRw
https://www.coindesk.com/layer2/2022/06/08/lunarpunks-privacy-and-the-new-encryption-guerillas/
https://whackamia.substack.com/p/why-biopunk-deserves-more?s=w
https://www.bbc.com/culture/article/20220113-the-sci-fi-genre-offering-radical-hope-for-living-better
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https://www.dentsucreative.com/cases/vice-world-news
https://www.dentsucreative.com/cases/vice-world-news
https://www.dentsucreative.com/cases/vice-world-news
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https://blog.duolingo.com/duolingo-statement-ukraine/
https://blog.duolingo.com/2021-duolingo-language-report/
https://blog.duolingo.com/2021-duolingo-language-report/
https://about.netflix.com/en/news/what-india-watched-2020
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https://gizmodo.com/google-maps-vibe-check-immersive-view-visual-search-len-1849593421
https://trippin.world/
https://about.netflix.com/en/news/what-india-watched-2020
https://about.netflix.com/en/news/what-india-watched-2020
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LUELLA BEN AZIZA，
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MENTAL HEALTH IN CRISIS

App 去
——Tina Chang

⼜
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Myers-Briggs

⾝ 去
⼜

去
2021 5 American 

Perspectives Survey 封 危 对
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https://edition.cnn.com/2022/07/22/asia/south-korea-mbti-personality-test-dating-briggs-myers-intl-hnk-dst/index.html
https://www.ft.com/content/d5dc1d64-1f7b-4776-89fa-cad55e4f87d2
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https://twitter.com/gwidotcom/status/1589269635232407555?s=20&t=axNOuidBOGCZVBSCAWgamw
https://www.mckinsey.com/mhi/our-insights/present-company-included-prioritizing-mental-health-and-well-being-for-all
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#3 OF 12 TRENDS FOR 2023 MENTAL HEALTH IN CRISIS
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⼜ Dimensional

10 200撰
聊研

Spotify End of Year Wrapped

https://edition.cnn.com/2022/07/22/asia/south-korea-mbti-personality-test-dating-briggs-myers-intl-hnk-dst/index.html
https://blog.paradise.co.kr/1889?category=626189
https://www.instagram.com/jejubeerofficial/
https://www.chillpill.app/
https://www.theatlantic.com/technology/archive/2022/06/gen-z-internet-anonymity-instagram-tumblr/661316/
https://www.tiktok.com/tag/cleantok?lang=en
https://www.dimensional.me/
https://open.spotify.com/playlist/37i9dQZF1DX18jTM2l2fJY?si=e6158d98d7074ef9
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GIULIETTA VENTO
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22

https://edition.cnn.com/2022/05/16/investing/goldman-sachs-unlimited-vacation/index.html
https://www.businessinsider.com/benefits-of-four-day-work-week-global-study-2022-12?r=US&IR=T
https://www.headspacehealth.com/
https://www.businesswire.com/news/home/20221104005130/en/Headspace-Health-Introduces-Unified-Mental-Health-and-Wellbeing-Experience-for-Employers-and-Employees
https://www.forbes.com/sites/catherinewang/2022/05/04/meta-makes-first-asia-investment-with-mental-health-startups-3-million-seed-round/
https://thymia.ai/
https://www.netflix.com/gb/title/81518991
https://huntnewsnu.com/69847/lifestyle/column-selena-gomez-my-mind-me-sets-example-for-mental-health-advocacy-in-entertainment/
https://huntnewsnu.com/69847/lifestyle/column-selena-gomez-my-mind-me-sets-example-for-mental-health-advocacy-in-entertainment/
https://www.newyorker.com/culture/cultural-comment/jonah-hill-selena-gomez-and-the-rise-of-celebrity-vulnerability
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THE JOY IMPERATIVE
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Urban
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锋 Pickleball 锋

副封
叙
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Global Web Index 52% 对
50% 38%

软 13
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https://www.ifpickleball.org/
https://www.bbc.com/culture/article/20210430-cluttercore-the-joy-of-a-maximalist-home
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90%
The Happiness Report 封 90%
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THE JOY IMPERATIVE: 
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25

https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=:ow:o:bl:mt:::PressReleaseProductPage
https://www.oracle.com/news/announcement/oracle-cx-happiness-research-study-2022-06-15/?source=:ow:o:bl:mt:::PressReleaseProductPage
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
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NPR Joy Generator

The Joy Report”

Selfridges
feel-goodness

John Lewis 100
Never knowingly undersold —— For All Life’s

Moments
moments

department

Pickleball 5
11.5% 2019 2020 21.3% 17

Claussen Pickles Pickled” 2
Anheuser-Busch InBev 夫夫
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https://apps.npr.org/joy-generator/
https://www.intersectionalenvironmentalist.com/podcast
https://www.theguardian.com/business/2022/sep/02/selfridges-wants-half-of-transactions-to-be-resale-repair-rental-or-refills-by-2030
https://www.johnlewis.com/content/moments
https://usapickleball.org/
https://www.myfoodandfamily.com/brands/claussen
https://www.ab-inbev.com/
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撰
2022 封

⼜ 呢
18 App BeReal

纸封 ⼜
对 诱 姿 吗

油
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研 务
割 历 ——粉 19 Emily
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务 聊
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2022 App Calm Move

The Joy
Generator

副塔
⼜ 封

去
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WIL KOSLOWSKI 资

27

https://bere.al/en
https://amp.theguardian.com/business/2021/mar/22/bouquets-of-flowers-are-now-substitute-hugs-says-booming-florist
https://www.calm.com/app/movement
https://apps.npr.org/joy-generator/
https://apps.npr.org/joy-generator/
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研盟 撰 割
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⼝
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https://www.dentsucreative.com/cases/take-it-to-eleven
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TOXICITY IN TECHNOLOGY

副
去 2021

2022 NFT
The Art Newspaper

NFT 告 Nike
Gucci NFT务 研盟
NFT 1.85 20

#5 OF 12 TRENDS FOR 2023 TOXICITY IN TECHNOLOGY 31

https://www.theartnewspaper.com/2022/06/06/has-the-nft-art-bubble-finally-burst-not-yet-new-data-suggests
https://metav.rs/blog/5-brands-most-nft-revenue/


-34
GWI 2023 副 ⼜
副 副 封

匹
副 2013 34

21

1/3
GWI “Connecting the Dots 2023”盟 ⼜

1/3
⼜ 研 22

+11%
2020 锋

11%—— 务 Z 去
去 23
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TOXICITY IN TECHNOLOGY: 
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32

https://www.gwi.com/connecting-the-dots/world-wide-ebb
https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
https://www.gwi.com/hubfs/CTD%202023/CTD%202023%20Global.pdf?utm_campaign=FY23_CC_ALL_GL_CTD&utm_medium=email&_hsmi=232567272&_hsenc=p2ANqtz-84l3RjDBcglvTCgOJTF__WVIYSEJ-7JdJ16AMZiISYCyss1qsNGR98B3lb-LgrzTKDcBIG0MC-4_jSS_umOs3dyWD85a-d2Vor9oEFJTHE1jlj8Ac&utm_content=232567272&utm_source=hs_automation
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撰 告
Gartner

告 ⼜ NFT Web 3.0

岁 务 练
导 确

Quiet Part Loud ⼦
Jordan Peele

/ 确 试
去 ⼜ 聊 Ben Stiller

Severance 太确 务
务
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务
姿 ⼜ 副 撰 告

务 的
导 Anti-Defamation League 2021 务

83% 18-45 盟 ⼜ 撰 务
8000 Riot Games Ubisoft

封 务 割

33

https://gimletmedia.com/shows/quiet-part-loud
http://bit.ly/3Xoa9aS
https://www.adl.org/resources/report/hate-no-game-harassment-and-positive-social-experiences-online-games-2021?stream=top&utm_source=newsletter&utm_medium=email&utm_campaign=newsletter_axiosgaming
https://montreal.ubisoft.com/en/ubisoft-and-riot-games-announce-the-zero-harm-in-comms-research-project-to-detect-harmful-content-in-game-chats/
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META DIVERSITY

21 Instagram副 太
去 ——Kaitlyn Tiffany

The Atlantic

封 姿 撰
务

封 割 群 割 The Open Source Afro
Hair Library 副 ⼜
3D 封 研

⼝

Mastodon Spoutible Post

务 务 ⼜
⼜ Bot Sentinel
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https://www.theatlantic.com/technology/archive/2022/06/gen-z-internet-anonymity-instagram-tumblr/661316/%E2%80%9D
https://afrohairlibrary.org/
https://afrohairlibrary.org/
https://mastodon.social/explore
https://spoutible.com/
https://post.news/
https://botsentinel.com/info/about
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90%
粉 去务

去匹 封 务 告
务 研90% 2022 24 70%

Institute of Digital Fashion 2021 盟
70% 务 去 ⼜

IoDF 2021 25 51%
51% 12-15 务

⼜ GWI 26
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36

https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
https://www.mckinsey.com/featured-insights/diversity-and-inclusion/even-in-the-metaverse-women-remain-locked-out-of-leadership-roles
https://docsend.com/view/wem8e7ppe7gr4mrk
https://docsend.com/view/wem8e7ppe7gr4mrk
https://docsend.com/view/wem8e7ppe7gr4mrk
https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
https://www.gwi.com/connecting-the-dots/identity-in-the-metaverse
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⼜ ⼜
尽Sensor Tower 研 Mastodon

务 App 657% 100
27 Spoutible

映
Post太

撰
Paidia 姿 对

LGBTQ+ 对
姿

MetaKawn 姿 去
Burberry 尽Gen.G
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务 Glenlivet 
whisky封 campaign 尊 ⼜

Danny Kasiyre Devyn Galindo

#BreakTheStereotype
愿 务 社

Equal Measures 30
务 封

META DIVERSITY: WHAT 
IT LOOKS LIKE

META DIVERSITY#6 OF 12 TRENDS FOR 2023 37

https://sensortower.com/blog/twitter-acquisition-recap
https://prebeta.botsentinel.com/
https://www.paidiagaming.com/
https://metakawn.com/
https://uk.burberry.com/c/our-values/gaming-inclusivity-geng-partnership/
https://www.theglenlivet.com/en-us/break-the-stereotype/
https://www.equalmeasuresuk.org/


⼜ 研 尊
告AI 聊研

尽

Dentsu Lab Tokyo Qosmo

UNLABELED 封
AI 愿

NEXUSVII. 务 ⼜
⼜

120 盟

OUR WORK: CAMOUFLAGE 
AGAINST THE MACHINES
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https://dentsulab.tokyo/en/
https://qosmo.jp/en/
https://dentsulab.tokyo/en/works/camouflage-against-the-machines


1.

封 ⼜
叛

撰 Web 3.0 姿

3. 

务
务

撰 务 割

WHAT IT MEANS 
FOR BRANDS

TOXICITY IN TECHNOLOGYA TALE OF NEW CITIES META DIVERSITY
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2.

Spoutible
Spoutible ⼜
撰

https://spoutible.com/
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THE GREAT OPT OUT

——Aspen Grams

2021 欺 副 2022
quiet quitting

去
⼜

去
去

⼜ 映 务
去
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https://news.sky.com/story/the-growing-trend-of-quiet-quitting-and-whether-you-should-worry-about-being-quiet-fired-12735833
https://news.sky.com/story/the-growing-trend-of-quiet-quitting-and-whether-you-should-worry-about-being-quiet-fired-12735833
https://news.sky.com/story/the-growing-trend-of-quiet-quitting-and-whether-you-should-worry-about-being-quiet-fired-12735833
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40%
—— 18-

34 务 59%
务 叙 35-45 55 副 务

40% 23% Bankrate, 2021 28
64%
64% Z 去 ⼜

Mintel 29 70%
70%
⼜ ⼜
模 Visier, 2022 30

新 し い 都 市 の 物 語

THE GREAT OPT OUT: 
BY THE NUMBERS
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https://www.bankrate.com/personal-finance/surveys-financial-milestones-2021/
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q
https://www.visier.com/blog/new-survey-70-percent-burnt-out-employees-would-leave-current-job/
https://www.visier.com/blog/new-survey-70-percent-burnt-out-employees-would-leave-current-job/


A TALE OF NEW CITIES

⼜ 导
App BeReal 务

5300 告 ⼜
务 SensorTower, 2022

Instagram 吁 Take a Break

⼜
软 油 告 割 历

封 —— 2019
21% Nielsen via The Bookseller

2021 31 atelic activity

Backseat gaming

务
comfort content

姿 喧 ⼜ 封

THE GREAT OPT OUT: 
WHAT IT LOOKS LIKE

#7 OF 12 TRENDS FOR 2023 THE GREAT OPT OUT

吗
务 2022 3 24

32 micromobility

去割

43

https://bere.al/en
https://sensortower.com/blog/bereal-50m-installs
https://help.instagram.com/750317295927782
https://www.thebookseller.com/news/records-tumble-nielsen-figures-claim-2021-most-lucrative-year-record-1300965
https://www.theguardian.com/lifeandstyle/2021/jul/09/no-goals-why-is-it-so-hard-to-do-something-for-enjoyments-sake
https://www.theguardian.com/games/2022/jun/07/twitch-streaming-watching-other-people-play-video-games-arcade
https://www.nytimes.com/2021/11/29/style/what-is-a-comfort-creator.html
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THE GREAT OUTDOORS

⼜ ⼜

去 务
2020 社 300%

⼜

副 #hotgirlwalk
TikTok ⼜ 研Mindbody

40% ⼜ 务

⼜
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https://retailinasia.com/in-telligence/glamping-is-trending-in-china/
https://www.mindbodyonline.com/business/education/blog/wi/5-wellness-trends-watch-2023


$29.9B
务 2021 299 2020

77 400% iiMedia Research 
Institute, 2022 33

+9%
研Global Web Index

告
2022 8 2021

9% 34

253%
App副 社 2022

8 253% 35

新 し い 都 市 の 物 語

A TALE OF NEW CITIES

THE GREAT OUTDOORS: 
BY THE NUMBERS
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https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://focus.cbbc.org/how-camping-became-next-big-china-travel-trend/
https://blog.gwi.com/chart-of-the-week/rising-costs-for-consumers/


A TALE OF NEW CITIES

⼜ 姿 2023
18 封 叛 200 culture pass

去 ⼜
Christian Lindner

App

REI 2015 #OptOutside
够 REI 够

2023
⼜

Cultural Fluency Sergio Barrientos

副
封 纸

尽Sonos Sonos Roam North Face
Sonos Radio副 割 确 Never Stop

Exploring 剽 割

新 し い 都 市 の 物 語

撰
撰 ⼜ 纸

割 Inclusive Outdoors Wanderlust Women
Ebony Horse Club

THE GREAT OUTDOORS: WHAT 
IT LOOKS LIKE
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https://www.theguardian.com/world/2022/nov/15/young-germans-to-be-offered-200-culture-voucher-kulturpass
https://www.rei.com/
https://www.sonosroamandexplore.com/
https://www.sonosroamandexplore.com/
https://www.inclusiveoutdoorsproject.com/
https://www.thewanderlustwomen.co.uk/
https://www.ebonyhorseclub.org.uk/


吗 吁
Jardim Sonor

纸 务 Jardim
Sonor ⼜ 割

25000 2
Jardim Sonor

Monsanto Keil
do Amaral

Jardim Sonor Unimaginable
AI Mid Journey campaign

聊研 去
愿 Todd Terje Jeff Mills Jan

Blomqvist

尺 ⽼
愿 封

12 割
盟

JARDIM SONORO
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1.

去 割 ⼜
⼜ 割 告 尊 封

的

2.

封
呢 够 的

3.

⼜ 务

务 务

WHAT IT MEANS 
FOR BRANDS

THE GREAT OPT OUTA TALE OF NEW CITIES THE GREAT OUTDOORS

新 し い 都 市 の 物 語
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REBEL WITHOUT A FILTER

Z 去
送 模

去 ——Sergio Barrientos

务 模
⼜ ⼜

Be Real goblincore dark
academia weird girl

ugly chic 务

#cluttercore
Morwenna Ferrier 盟 务

2023 油......

包 模

⼜
⼜ AI AI cracker

#9 OF 12 TRENDS FOR 2023 REBEL WITHOUT A FILTER 51

新 し い 都 市 の 物 語

https://www.theguardian.com/commentisfree/2023/jan/01/slobs-2023-fashion-portia-white-lotus-chaos
https://www.aicrackerjokes.com/


A TALE OF NEW CITIES

1.4BN
#goblincore

TikTok副 14 36 79%
79% Z 去 去 ⼜ style导 37 37%

37% ⼜
38

新 し い 都 市 の 物 語
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REBEL WITHOUT A 
FILTER: BY THE NUMBERS

52

https://www.tiktok.com/hk/notfound
https://www.ypulse.com/article/2022/08/08/3-cores-proving-gen-z-and-millennials-are-in-charge-of-style/
https://insights.mintel.com/rs/193-JGD-439/images/Mintel_Global_Consumer_Trends_2023_English.pdf?mkt_tok=MTkzLUpHRC00MzkAAAGIVJ8NhX0rCZ-zKWQ5ho5C9QNHtA2Cg0D8lqBYdFmbk0Lzf1Zpz8nNh8P9gwZAYprQoH8IpVIUaapsYOa8z0ojVBpz1dkahLeC0kTepFCz1Q


A TALE OF NEW CITIES

/ / / 包
——Keely Adler Cultural Futurism

⼜
⼩ 封 Z 去

吁 映 割
being real”

尊 太 务模
导⼩

割 ⼜
VICE 去 Brandhouse

Fnac封
campaign ⼜ 80%

⼜ 割 Unrecommended by

the Algorithm ⼜ 导

新 し い 都 市 の 物 語

⼜ ⼜ 映 ⼝
Kaitlyn Tiffany The Atlantic务塔

尼 Instagram
campaign #findyourflipside 封 割

@loserfruit
@simplydanbrown太

REBEL WITHOUT A FILTER: 
WHAT IT LOOKS LIKE

#9 OF 12 TRENDS FOR 2023 REBEL WITHOUT A FILTER 53

https://www.vice.com/en/article/bvma3d/can-face-paint-fool-qatar-world-cup-facial-recognition-cameras
https://www.contagious.com/news-and-views/campaign-of-the-week-fnac-anti-recommendation-algorithm?utm_campaign=CTOW22&utm_content=219564152&utm_medium=social&utm_source=twitter&hss_channel=tw-16219742
https://www.theatlantic.com/technology/archive/2022/06/gen-z-internet-anonymity-instagram-tumblr/661316/
https://www.samsung.com/au/explore/flipside/


模 —— 够
撰 愿 映

Real Beauty 告 割 TikTok

去 愿 ⼜割
务—— vs ⼜

TikTok Come As You Are
封 goblincore 14

dark academia 33 去
⼜ ⼜

ugly chic 230 maximalism

6.67
尊

unapologetically me
28% 务

47% Fortnite Roblox ⼜ 务
39

⼜割 ⼝ Be Real

App 纸
BeFake尊 Instagram

粉 ⼜ 对
⼜

2023 导 模 ⼜
⼜ 撰 吗 种 撰

⼜
撰

撰

A TALE OF NEW CITIES

REBEL WITHOUT A 
FILTER: A PERSPECTIVE

CELLA COJOCARU，
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AI-DENTITY
AI

2D Live
/

——Tiffany Chen

撰 ⼜ ⼜ ⼝
务 ⼜

⼜ 撰 封
3D

Dall E Stable Diffusion, ChatGPT Jasper AI
⼜ 呢
愿 姿 AI 副

撰盟 AI 撰 去 去 姿
愿

Holly Herndon
Holly+ Herndon

呢

Holly+ 导 AI 研

#10 OF 12 TRENDS FOR 2023 AI-DENTITY

新 し い 都 市 の 物 語

56

https://holly.plus/


A TALE OF NEW CITIES

64%
研Mintel Global Consumer 研 ⼜

务 40 30%
Gartner 2025 30%

41 1/2
研Mintel Global Consumer 研

42

新 し い 都 市 の 物 語
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AI-DENTITY:
BY THE NUMBERS
AI

57

https://www.mintel.com/technology-market-news/metaverse-a-year-after-the-hype/
https://www.gartner.com/en/marketing/insights/articles/the-top-6-marketing-predictions-for-2022
https://www.mintel.com/blog/media-and-advertising-market-news/how-brands-can-adapt-to-evolving-attitudes-to-social-media-influencers-real-and-virtual


A TALE OF NEW CITIES

V-TUBING

⼜ Virtual Tubing

⼝ 去 千
Rumi dentsu VI

Timo 封
24

6

AI

⼜
封

VR ⼜
——VICE

Ready Player Me
4000撰 副 封

Dall-E Stable Diffusion 愿 聊研
prompt ⼜ 愿

尊 封 叛 ⼜
prompt engineers ⼜ PromptBase

⼜ 姿
Zach Katz 尼@betterstreetsai ⼜

DALL-E 2 呢 务
新 し い 都 市 の 物 語
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AI-DENTITY: WHAT IT LOOKS LIKE
AI

https://ww.fashionnetwork.com/news/Alibaba-the-luxury-pavilion-between-metaverse-and-live-shopping-to-seduce-chinese-millennials,1457456.html
https://daoinsights.com/news/baidu-launches-first-virtual-ai-chat-companions/
https://www.vice.com/en/article/akeq9p/meet-the-independent-artists-building-the-metaverse
https://www.loreal.com/en/press-release/group/loreal-partnership-with-metaverse-avatar-platform-ready-player-me/
https://twitter.com/betterstreetsai


历

Dentsu VI

务
务

务

Rae Dentsu VI 千
Instagram

副

CGI AI Rae

VIRTUAL IDENTITY FOR 
BRANDS: DENTSU VI

DENTSU VI

A TALE OF NEW CITIES #10 OF 12 TRENDS FOR 2023 AI-DENTITY
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https://www.dentsucreative.com/cases/dentsuvi


1. AI
AI 封 ⼜ 姿 AI
去 撰

吗 姿 告
撰

2.
AI 愿 尊 姿

⼜ 姿 ⼜
⼜ 呢 AI

WHAT IT MEANS 
FOR BRANDS

REBEL WITHOUT A FILTERA TALE OF NEW CITIES AI-DENTITY

新 し い 都 市 の 物 語
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3.
AI 姿
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HANDBRAKES ON GROWTH

去

——Helen Dickinson, BRC

2023
纸 太

纸

叛副 撰 2023

研 2023 1.4%

油

IMF

2.7% 撰
2023 Morgan Stanley

0.5%

撰 务 映
尊

#11 OF 12 TRENDS FOR 2023 HANDBRAKES ON GROWTH

新 し い 都 市 の 物 語
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https://brc.org.uk/insight/content/retail-sales/retail-sales-monitor/reports/202205_uk_rsm/
https://www2.deloitte.com/uk/en/pages/press-releases/articles/rising-cost-of-living-pushes-consumer-confidence-to-all-time-low.html
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/the-great-uncertainty-us-consumer-confidence-and-behavior-during-inflationary-times
https://www.imf.org/en/Publications/WEO/Issues/2022/10/11/world-economic-outlook-october-2022
https://www.morganstanley.com/ideas/global-macro-economy-outlook-2023


A TALE OF NEW CITIES

4/10
43 58%

58% 叛副 ⼜ 44 276M
2022 4 叛 53

2.76撰 纸—— 45

新 し い 都 市 の 物 語

HANDBRAKES ON 
GROWTH: BY THE NUMBERS
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https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.mckinsey.com/capabilities/growth-marketing-and-sales/our-insights/survey-european-consumer-sentiment-during-the-coronavirus-crisis
https://www.worldvision.ca/stories/food/food-crisis-facts-and-how-to-help


A TALE OF NEW CITIES

lipstick effect 岁 2023
叛

1700
46 Global Web Index 研

VS

Bureau of Labor Statistics 研
叛 副 13.5% 43 ⼜

割 副
Carrefour

100 叛 100
ALDI Boots

新 し い 都 市 の 物 語

撰
All Plants

副 7000⼝ Not at School dinners

⼦ Kraft Heinz 映 Henry J. Heinz 封 ⼦
Morrison‘s 呢

Ask for Henry ⼝

HANDBRAKES ON GROWTH: 
WHAT IT LOOKS LIKE
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https://www.gwi.com/connecting-the-dots
https://www.reuters.com/business/retail-consumer/french-retailer-carrefour-freeze-prices-100-products-tackle-inflation-2022-08-22/
https://allplants.com/new-power
https://www.morrisons-corporate.com/media-centre/corporate-news/quids-in-when-dining-out-morrisons-cuts-prices-across-all-of-its-cafes/
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THE IMPERATIVE FOR GOOD

映
割 割 2021 副
喧 叛 420 47

导 纸 割
⼜ 去

尊 尊 2027

60 48

姿
Ooneepod 盟

吁 聊
对 络 17

封

#12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD

新 し い 都 市 の 物 語
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https://www.ooneepod.com/
http://fastcompany.com/90815886/this-new-village-in-copenhagen-is-designed-to-meet-all-17-of-the-uns-sustainable-development-goals?partner=rss&utm_source=twitter&utm_medium=social&utm_campaign=rss+fastcompany&utm_content=rss
http://fastcompany.com/90815886/this-new-village-in-copenhagen-is-designed-to-meet-all-17-of-the-uns-sustainable-development-goals?partner=rss&utm_source=twitter&utm_medium=social&utm_campaign=rss+fastcompany&utm_content=rss


145BN
Eurostat World

Economic Forum 封 2022 研 喧
叙 1450 49 2.8%

2016-2021 务 2.8% 喧
50 95%

CMO Survey 95%
87%

51

新 し い 都 市 の 物 語

A TALE OF NEW CITIES

THE IMPERATIVE FOR 
GOOD: BY THE NUMBERS
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https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.weforum.org/agenda/2022/12/climate-europe-gdp-emissions/
https://www.latimes.com/environment/newsletter/2022-11-03/most-tv-shows-movies-ignore-climate-change-thats-a-problem-boiling-point
https://www.dentsucreative.com/news/cmo-survey


A TALE OF NEW CITIES

喧尊 务
喧 ——

号 27 喧 副 喧
撰

千 Santiago Network

叛
Tesco ——

盟 Grocery Gazette 盟
⼜ 2025

Tesco 务

新 し い 都 市 の 物 語

封
The Outnet 尽Selfridges

2030 50%

Thrift
Hurr By Rotation 太

务

THE IMPERATIVE FOR GOOD: 
WHAT IT LOOKS LIKE
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https://unfccc.int/news/cop27-reaches-breakthrough-agreement-on-new-loss-and-damage-fund-for-vulnerable-countries
https://www.grocerygazette.co.uk/2022/10/02/tesco-bonus-food-waste-2025/?utm_source=substack&utm_medium=email
https://www.theguardian.com/business/2022/sep/02/selfridges-wants-half-of-transactions-to-be-resale-repair-rental-or-refills-by-2030


A TALE OF NEW CITIES

割 副 叛 ⼜
姿封

⼜ ⼜
千 We the Power 务

#12 OF 12 TRENDS FOR 2023 THE IMPERATIVE FOR GOOD

割
务封 尽 千

Nokia Nokia Circular 纸
⼜ 纸

尽 Apple
纸

69

THE IMPERATIVE FOR GOOD: 
WHAT IT LOOKS LIKE

https://www.bbc.co.uk/news/uk-scotland-63402811
https://www.patagonia.com/stories/we-the-power/video-97465.html
https://www.nokia.com/phones/en_gb/subscription
https://www.apple.com/uk/newsroom/2022/04/apple-expands-the-use-of-recycled-materials-across-its-products/


The Co-operative Bank

⼜
Withdraw From This 喧 纸

太 ATM务

副 ⼜
务 封 务

呢 ?

千 姿封
喧 尼

⼜ ——
20撰

割 牌

HOLDING BANKS TO 
ACCOUNT: CO-OP
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2.4BN 3.7M
($)

1.5M

去
告 尊 撰

尊 割 ——
去 去 割 去 ⼜

Crayola Colors of the
World MOB Pure
Culture Beauty Victor Casale

剽 24 导 去
40撰 ⼜ campaign

姿

campaign Effies Iridium Award
Global Best of the Best Effie

Awards务
/ 副

HELPING CHILDREN CREATE 
THEIR PLACE IN THE WORLD
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https://www.dentsucreative.com/cases/crayola
https://www.dentsucreative.com/cases/crayola
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THE IMPERATIVE FOR 
GOOD: A PERSPECTIVE

JUNE FONG

⼜ 尊
⼜

姿 研 Bank of England
⼜ 割 9 12

V 割
18 U 历

撰 割 告 去 ⼜
姿 ⼜ 割

⼜ 词割 56% 愿 52

割 割
尊 告 ⼜ 副 尊

⼜ 封 ⼜封 ⼜
53 Z 去 Waitrose

告 Prada 撰
叛 割

割 割 导
叛 副

⼜ 割 ——

副 撰 00
导 ⼜ ⼜

⼜ 历
研 ⼜ 告割导 尽 54 告

ESOV 纸 呢 Rollo May

Man's Search for myself 55

送 副 送 ⼜
割

映

割 姿割 吁
导 ⼜

ESG
喧 映 割 务

⼜
⼜ BAU 映 ⼜ ⼜
映

72

https://www.bankofengland.co.uk/-/media/boe/files/monetary-policy-report/2022/november/monetary-policy-report-november-2022.pdf


1.

割
尊 告 割

2.

纸 permacrisis

确
喧 叙
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